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By charging people $5 if they order tickets by phone and $10 if they buy at the counter, Northwest is

venturing where major airlines have never gone before.



PhoCusWright Insighter: 8/6/2004
1. Online travel Agencies:
Uninvited Guests Are Part of the Corporate Travel Mix

A VAT, BAFRITHSBIC'RWDIT 5022

BHREIRITH. FA T OUNRLEBRZD?)

IERANENRATE RS (TMC) & A T4 Vit (OTA) MOBS RN ME > T
I/\éo

TMC DK F D American Express (AMEX) (X, BT D[RO T LAY Y — T,

TAMEX (X, A4 > T A AENFATHiIS D 40% > =7 — %R L T\ 5] &5 9 Accenture
DREREREZRELCND, = hTUHF T2 a0 40%04 T A B
51T, FOEGID 74% 0% v F LA (AMEX @ e-fulfillment center ®&FHHLG|) THLER
SNTHEY, AMEX (T, HR—DA T A AENRITEHESETH L & 2D AMEX
75 Accenture [ZZWE L 72 iAol < TWVW 5,

L2 L AMEX Z iR &35 As#H TMC K T4 1 (AMEX LIAHZ, Carlson, WorldTravel
BTI, Navigant) 1%, fiED OTA ZOIENKITHHB AR Z R HH TIN5,
AHFETRKFETMC ZEH L W =BEDOHF NG, KV adoption rate (7£) 124 Z f
TWDEAED, OTA O LWEANRITEELY —/L (Expedia Corporate Travel, Travelocity
Business, Orbitz for Business) %V AED TV 5,

() Adoption Rate =

Number of Online Transactions — Total Number of Transactions Able to be Booked Online

OTA DEA ZBAA L TV HEEITIE, BIFOBEBFET S,

Orbitz Knight-Ridder, Sybase
Expedia Safeco, Starbucks
Travelocity Citigroup, Computer Associates
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WA T, ABHE) TMC 775 OTA IZE D 2 7-5RCTld72v, &< HHIcA T4
VIENEBENLVT PRIV AT AEERA LA ED HIUEX, TMC Z2Mi52T 572912 OTA @
ENFATERRY — L2 L TW A S FUSIIEET 5,

ENTFE (managed travel = IR HLH 35 B R ATFHE) 13X, 4[] 800 {&", (8.8
JEH) mimEEPATWD, AsH) TMC (3, RWHE. 20 managed travel 752 % X
D >TRTND, vBAYLIAEZ—LORREES LI, ERREBET —#
R—2%RAL, V774 ¥ —GDS L DORIHRBMREMHBEL, Fa— ULk
—F L EHFRAL v T R Ta e X —E o TS, AMEX 1L, Rosenbluth
ZEILL ., 4R 200 &Y, 22 JkM) w27 yXx 7 &%, Carlson 1% 130 (&,
DR EFHE > TN D,

Table 5.3

OTA (X, —Hi—f 2% TMC DOEHR O REICITEIE L gﬁuEMMMmmﬁﬂmmm
N2 A 9, Lo L, managed travel 75222, unmanaged

(IR S bR WEATEE) @ 300 5 (3.3 fam
JEM) ANz 7o, IEARITREI v 7 A0 T, g3k \
=T — %A L TITS b ARy, A TA
Yo LYY —RATHS T, £9 Tho7e L D1, Pt s 2

14%
Unma
Zusingis

(— iz, KEA > T4 Vi TS & NS 551X, Leisure i35 & Unmanaged
Business 50D, —SOHiGOAFZfFH L TW\W5,  Expedia, Travelocity, Orbitz %53,
BEIZ Unmanaged Business T2 BV AL TWD, £ LT, WEOH =729 NiRITE
Y — L ORBIC LY, mFEEY TMC 2389V Z O Unmanaged 135 %, %% % BY iAte7s
AHHETFHINTND,)

Forrester Research, BEST PRACTISES, 8/20/2004
2. How To Segment Leisure Travelers In A Multichannel World

ZIRE~—TT 47, VUOX—FBE§ DEINRE

AT, HEEONEZHFHET 2012, sHANZ. OAB#EE (demographics) . @
Fdh (product) . QITHFME (recency) « BHEE (frequency) - i (monetary value)
DA, O 3 ROOFEERAL TR, LrLaens, 5 HOKRITEZRH~D
WZiE, TR TEFES TR 2> TERTW D,
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(@D recency = RFMEIT 5372V IZ< VY, reach & HFENWTHLEFTNRH 5,)

BEO~ VT T v (ZHE) OHRTE, ORITEDOFE., ORITHE, @7 7
Ja Y —OBRED 3 BRI, LYY —FEO 8§ EIOFIENLEIT /2> TH
TW5, D8 AN vy A (MEERE) 2T KITO~—TT 17 -
v XYY —X, BEPKRT DL, kg, e A YA T 4 — AT 77— FHO~—TT 4
YZeala=g—ar e Frx, FATEHAE LEAT D AREMEO b iRV A
ML RA Y AT =280 BT FENAREICRDTEA S, FRITESHIE,
INHDOEET AL MIHIG LT, ~—FT 4070, WAZ~— -« — B RHIK &
T IaT—EHATLHRETHD,

HXD 3 KgO~—rT7 47 FEE fiES TR0 HE 0D, LD X D 72 KiEH
ﬁﬁi—d—éo

Demographics.

AR RERTH D, Fifs - MW - ZIP = — REZRMT 5, LirL, HEEOD,

HEANJBIE « THRITF v b - BEASET (AR point of sale) 1%, 2L TE 220,

2% V. Z® demographics DIEFH TIX, AAMTZEIEL, 1 ANIEf#HE L T Travelocity THEA
HI 1 ANTAA D= LB HZ—=TTHLTND, 20 FED 2 ADV I THIREIC,

BLRl—O~—rT7 4 TS EZ#EA LT uE7e b7 b, ZEEBERL TS,

Product.

HEEPEAT LT X 7 D, cohort ~—F T 4> 7 « Ja AR - 7 v
RIBDZDIEREGHFENTE S, LL, Product fEHIZIL, I A D demographics,
purchase channel, point of sale @, SLAKAYZR ZIRITTDIEFHRN 777> H 720N,

DF VY, BT /D Radisson (£, AA — MEEII D0 H LtV A1 — MEA
F DR, A A — MEFRIRGE X v o — o B OIE, BRBRITR, AT A
ficdT, Bita—k 2 — BiE Web A b OTILA, Fil 72T v RALIRDN? 03
GIINB IRV,

(cohort= =—7A— b [AIRFHALER], DF Y generation X & 72> Y & XL TV H4EMH])
(cross-selling= 7 1@ A58, HAH 7 X7 NOWEAEIZ, thoTax s NEk7Ed 5,
I N—AJRATHEAE I, T DA 7 o a7 —Y T —%RFET D, )

(upselling = 7w 72V 7 O 7K MEAFIZ, LVEWnwrax s Na5E0 >
J5, Ta s I—UIJREAEIT, U TRAT ZRFEET D, )
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Recency, frequency, and monetary value.

ZOR-F-MOMAERTIL, HIT7 v X7 NOBEABE, BEAME, BANY -2
ZT<ND, ZOZHEMRERICEY, ~—FrZ—F, JT0RARToE—T 3
YOREBNAREIZR S, LorL., ZAUZIX, demographic EREANT ¥ RAT —H DR
LTV, AHOYALTF ¥ FVEETIE, RFM 7—% ClEA+0Ths, £
LT, ZHUTIFTRROERE bl - Ty,

%V, Thrifty Car Rental [T, BEORAMIEA HITH > TS, REM fFHRTIE, £
DOEDOMHE T HHEAT ¥ /L= point of sale T, U B — F X" L5~—rTF 4 > 7 D%
AV H T HR R,

BARHY 72 8 73 FAD FF1EIZ OV Tk, Forrester [T :
O vy —hiTE%Z. F 60 5" CKETHFTFFD median fH) 2L E& | DUNOPTHARIC
X3 Do
©@ Wi, b 2 TA—T% FAERBOKRITEEORITHE & 4 4 BILL Rk
T9 DIRE Lot T 5,
@ ZFLT, HRIZ, b0 4 TV—T% FrTA ERD, 774 &R
3T D,

Z @ Forrester D LAR— ME, 10 X=VIEEDHDTH LN, VT AT I v 775
DRI DT, FMITEMT D, ZI DI

O GDS NME—DfTa > T NMIT 7B AT D RETH TR RIE, 1 ¥ —F v
FOERIZEVEELS>OH D,

AF =3y hT7aY—%FHLE, Z< OMEOREBEFENHEL TS
=T 4 U TIZONTH, OB LD LT F v L ORHMRITHIG LUV DT A
BT o0ERH D,

ZITIEH, BEOSKGONIRIZL D, ~—TT 4 T3 R e R ET 5,
DRI NTZ 8 KD Fax DT Ay MIXF LT, BER T OMRIEESE Tk
72< T, CRM SHTICES K BIBH Y nE—2 a V2 FERTHLENH L,  FOD
2O, ~— T 407 A= A= a Sttt OREAZNIRETH D,

@
©)
@
®
WR—UNZ, [BRD 3 Koags, BEHATOIRETHD 8§ KyDTF v — & LTI~

TZDOLR—FOBKWNET S,
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Figure 1 Current Segmentation Strategies Have Advantages And Drawbacks

Segmentation Advantages Drawbacks

Demegraphics Readily accessible information Mo insight into purchase
activity or channel

Recency, frequency, monetary Foundation for direct, database Mo insight into purchase

[RFM) marketing channel or demographics

Product Supports cross-selling, cohort Mo insight into purchase
marketing channel or demographics

Source: Forrester Research, Inc.

AT & 8 K4

Figure 2 The Eight Segments Of Leisure Travelers

1-3 trips 4 or more trips
annually annually
Above-average income Voyage Voyeurs sky Kings
Online-inclined | 12% of the online 16% of the online
population population
Estate Sitters Cruise Captains
Offline-inclined | 11% of the online 10% of the online
population population
Below-average income Package Bait Web Value Hunters
Online-inclined 12% of the online 9% of the online
population population
Housebounds Road Addicts
Offline-inclined 17% of the online 13% of the online
population population

Base: North American online leisure travelers

Source: Forrester's Consumer Technographics® January 2004 North American Travel Online Study

Source: Forrester Research, Inc.
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Forrester,8/24/2004
3. FareChase Boosts Yahoo! Travel’s Search Strength

¥7—1 FI T 2T —F = —REITHRE 5L

Yahoo! 73, L ATY 7 R =7 —24E® FareChase Z EIN L7z, ¥ERAIC

7Y —2 AT LA /N—@ FareChase DIEFENF 77> TW5 L, Yahoo! Travel &
Travelocity @, BIIEDFEERRE Ny T 4 7L TCLED ERTWDH NENEDS, L
U, ZOBEHZREIIT, Google RIfITIK T 7'V r—3 a2 =»F® SideStep (2t
LT, Yahoo!lZ, #3°, MARHFENEZ G DHFITRDIEZS D,

(FareChase |%, 150 IZH X SRITHA Fvb, XA R — FOEEFREZ, —M@@FTRIC
—FRIZEEED T D <scraping>7 7 /a2y —%H[LTW5S, NYC—CHI ® X H
DIEGHEETH &, SMESHERY A FOKEEZ, B HDICL T, K
HEIRICRRT S, EBECIEEZRIEDOLNDL YA MU, FareChase (%, Y1 b

OFFAl#E LIS, Hr CEEFEREEBA TS, EIHEL TV, <IUNEFOHR
[Kl > HIfETIL, FareChase |, V7' T4 Y —0OHAIOFA 2B L TNDHEE-T
W5, )

(AA 221X, WE4E, aacom DEEHFHRN, eI/ L —EnTWn5HE LT,
FareChase Z#&iff L7273, 2003 4= 6 A2, MifLI3Ffig LT\ %)

.‘fFlights I Hotels f=Cars

* Round trip " one way
From:

To:

TIIi%, JFK-ORD £ 9 H 8 H. 1 9
H 15 H®. FareChase %% SH D “Print
Screen” Th b, THRHEZT 7L %7

V¥ check nearby airports for lawer fares

Departing ) Time:
Uy rdBE. TTTA A b O PRI o [ o
ZIEATT D,  ZOHEHETIL, American Trans T Time:
i, wnl:
D JFK % 06:00 FEHE . $215.20 DA% [arierne [E [anytine~]
Passengers:

BEETHIFELERTLTNDS, (2
T —DOBRBE TH LN, Zofic, LioH
H—E IR TIVOBBNARE, HXZSHR)

Adults: 1 'I Seniors:
Children: |0 vI Infants:
.

more options

2[R

Try our newest software!
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Internet Explorer

J??‘UL(E) WEE FmA BREANG DO ALTHH

%J*'@ﬁ|@ﬁ% EERCN BEE (B S W <55 -

J {1A70] |J TRELAD I@ httpe//betafarechase comstravel matehome jsp

Connections |

a7, American
APy
rans

A american

ﬁ‘ Continental

’ United

(A airtran air

Y

“nwa Morthue st

Current wiew: American Trans flights with 0 connections

Featured Results

PRICE (USD)

Name Your
Own Price®

{Chanage current view: show all flights)

(Click here to change your search)

AIRLINE
= Priceline Partner Aidine
=" \Wed, Sep 08

TIMES

{ IMDMII J

=7 Priceline Partner Airine
=
= wed, Sep 15

Mew vork (JFK)

chicags (ORD)

Web Results

List flights by:

' Lowest price © Departure times

PRICE (USD)

=7

AIRLINE

i, American Trans 1219
wed, Sep 08

TIMES
06:00a-07:09a

FROM (zirpart codes)
Hew York (LEA)

TO (airport codes)
Chicaga (MDW)

$215.20
estimated total

], American Trans 0224
wed, Sep 15

07:28a-10:26a

Chicago (MDW)

Hew ork (LEA)

PRICE (USD)

=7

AIRLINE

i, American Trans 1219
wed, Sep 08

TIMES
06:00a-07:09a

FROM (zirpart codes)
Hew York (LEA)

TO (sitport codes)
Chicaga (MDW)

$215.20
estimated total

i, American Trans 0222
wed, Sep 15

09:47a-12:45p

Chicago (MDW)

Hew York (LEA)

|

e g ’}_ Independance
i 2ir

ra r r r Ira IFa ra r
e ( iy -y Ir b Ik 1y
=1 G o0 o I I a5 .
+ + + + + + + +

MidWest
Eupress

,). Multiple
Carriers

1520

s Blaska
=i firline s

Re

Eal
g

PRICE (USD)

AIRLINE

i, Pmerican Trans 0219
wed, Sep 08

TIMES
06:00a-07:00a

FROM (zirpor
Hew York (LEA)

s) TO (sirpart

Chicaga (MDW)

lick here to purchaze with Atal; Trans 0218

%
B
Z
estimated total wed, Sep 15

12:26p-03:27p

Chicago (MDW)

Hew York (LEA)

PRICE (USD)
=7

AIRLIME

Tﬂ'\ American Trans 0219
Wed, Sep 08

TIMES
06:00a-07:0%a

FROM (airpart codes)
Mew York (LGA)

TO (aitport codes)
Chicaga (MDW)

$215.20
estimated total

i, American Trans 0214
wed, Sep 15

01:30p-04:38p

Chicago (MDW)

Hew York (LEA)

PRICE (USD)

AIRLIME

TIMES

FROM (zirport codes)

TO (airport codes)

FlA B wE B

7% |1 javascriptapenbediation{T 2-Ene302-109401 95021 20-0, 10~ App201-1004018312228-0', buy', ~17

FareChase Can Help Yahoo!
Become A Stronger Online Travel Player

KLV x —hiRED 40%03 1 HFIZ 1 [E] Yahoo! &, ZiL L D £\ 43.4%7% Google % Fil
LTUW5, Yahoo! . FareChase DEIVIC LV . Z DR 22 D MSN = AOL
EHRONT, BRBEO Ny TOEEREBO S DIZ LT, BREBNOEFITKERT HHEITR
512595, im. Yahoo!lx, BEICHBE= P U2 L, MEEENRLE ORME T
Overture ZFTA L, ZLTCZT — « I— « KT A THRIDT=DHIT Travelocity &He#E L T
W5,

Z® ETH 280>, FareChase I%, Yahoo!lZ, AFD AV v N& 5.2 5T/ 5,

® [t creates a better user experience.

FareChase /%, SideStep. QIXO, Kayak, mobissimo ZFDJiRfT A X fRE = T (travel
metasearch engine) &Hi4r L CU 5, FareChase % Yahoo!fiEE = ¥ U/ IHAET D &,
Bz X, —H—2% [Phoenix @ 99 ", DOFT NV LRFETHE, TOKRED, VT L
AL TXAZEVT 4 —ZRA LTS Web 1 FZ5[ 50> T AENRHKS,
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ZD X9 REIX, Google DIRFERE I H @M EAIY | =2—HF—D, HHELIHLLD
Web %A FZEAT-720 K7D LT, M ARSI RTIE R 620, mfleFMaey
WL NDHFIZRD, HIZIE, GDS ZA NALT, #1427 haxZ b (integrated
direct connect) 5D T, T A MDLWRHET ¥ 1V %E, 771 v —IZfitH k55
(272 %,

(integrated direct connect = $72 5477 A4 v —[{iciB L7= PNR Z#fRAT 25 direct
connect, D= DIZIX, VT T A ¥—D CRSOTEERRITHOIENKITHEEZOKIT
Fro, AGUHF =R N7 —~vy heA U Z—Fy b RNy R—VEFEHLT, A
(2 7 wiED <integrate 35 > MENRH D)

® [It’s a way to improve Yahoo! Ad revenues.
Yahoo! DIRFRHEENALEDORMEILD Overture 73, FareChase MDEAIZ LV | MG R
(2B & 88 LTz Yahoo! &, KU @WK & LT, INEIRIETE 2 FITR D,

® [t offers more creative travel solutions.

Yahoo! 723 #Z# L T\ 5 Travelocity (£, LCC DL ZEHKF 2 WY H 2 72\,
FareChase/Yahoo! 7% LCC O#iZ4% % W0z % K 9 12724uX, (5EER. FareChase Dt
AT SideStep 1%, —HD LCC DLZE4r % 78 LTV V%) Yahoo! DA RIT. A
—B (jetBlue) + B—C (Southwest) Da1< OEEGHEIRFEN TE 5, FEL Y LIRS 72,
FVFHFELILSDITRDATREMEZFLD TV D,

® [t will always be on the traveler’s desktop.

Yahoo! Travel @ —H— % FEENIEER SNKEF, RSS 12XV, ZOFKEE %
HMOLFENTEDH I LI D,

RSS (real simple search = %+ 238 LWBEF#RZ U R F L7z L RIFFZ, 2 —H—I(Z
T T —LERETOMEE, T Y 7 M, Blinx Networks D X 9 72 A F b AT
B — RASHTE,)

Yahoo! Acquisition Isn’t Risk-Free

FareChase O E /X, Yahoo!lZ & > TRWHEFT D TIHARW,
® FareChase has a spotted past.

FIZHIR 72 L BV | FareChase (Z1%, AA ICKDFFAREZR E D, WMEDIFE LA
WREHIZFEIET D, Yahoo! (. FareChase (%, V7 J7 A4 v —nnH, X7 L—E 7
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DEAIOEEEH/TWND, EE-5TW5D, (%X “consensual search” & FFA TUND)
YT TA XY= 2 — M TE I 2T X, “consensual search” D HfFIX, 4 H
DD LR TIX, ELWETIIRWEA D,

® Not every travel company will want to participate.

B E 2R B B & KN E DRI W RY | FareChase 1, A2 L—E I xtget
TAY—ZEOTHEIHKRNTEAS S, Yahoo! + FareChase O MAHIX, W
774 Y =D, CPU OAFMEZHEARSE, 2 X bafisd, == RRED A
v — VB A ERT HFIZ/R DTS 9, Four Seasons Hotels & Resorts D K 9 7¢—
JAIN— T8 T T Rix, ABROBNKEDOR Yy hEVH—I2L D, ALY
A MDOEEEZGERNEAD, ZOXIBRITIAL Y= 51245 5MEL, LF
3 2 —O#Efd722 < LTIE, Yahoo! + FareChase X, A7 L —E > 7 xt@¥ A K&,
A0 150 OIS EL9E, WEEL 257259,

® Integrating FareChase won’t be easy.

FareChase DIEENIZEESL LWL D23H 5, Lo L. Yahoo! (Z FareChase % i &
5 FIFMHEARFETIIARV,  Yahoo! OAMEN T U =2 XL —|Zf#(E L, FareChase
DR E H—NARATZNVITH D, 7L F TR, —KEDY 7R R
7% FareChase (25 H AL, EDVY 7 =& 28 Yahoo! O— IR VU iZE S LD
D, DWREIL, T LT Rb0enb2A 5, HIZIX, FareChase (2 H 4L
L7 FABMRKY 72 A M, RITERD T A a3~ K (travel industry-line
commands) |[ZFFR S 72l UiE7e 5720y, (FareChase |4, travel industry-line commands
IZ& Y, NYCHSFO o< D77 A b+ » U7 =X MERZMEIT+ 25 LD IC&EFtEnT
W5,)

DTW. 8/26~30/2004

4. ) — A FEREACHHERZL (R

NW #izEh3, Bfta— e Z—FRIFBHRITS ", RITH A 7 2 —3 51210 7, . GDS
74— O—HMAaEE E UTRITHEIC 75 Y (H1E) OFEBI A BEA L= 2 — R,
129 (8 A 27 H) TBE#HL7=, D% D Travel weekly (DTW) 230 L7z==
— A%, LTICRFESICT 5,

ASTA (EXKIITEEZHS) 13, FHEAICX LT, NW FEEIOREZKFE L, NW

T 131 CFR 16429 H 2 H) 10 T DfhiRe



X, FEEEEAD 1 EMEENZ, Z ORI OFREE Z BIRAITITV, MR OBRAH
TAZER LIZEWNRH D, & ASTA TR TS, (8/26/2004)

NBTA (&K b V3 AATHE) X, 8 A 31 HIZH I v FEBMEL, NW O THokhE
AT LTz BB %5, Iy h~ONW OSMAEFFL TW5H, NBTA
IX. ARTA CKERIT/DIREEWS) EMAT, EigElcary 7 L—r27 7 A VT 5H
ZEHE LTV %, (8/27/2004)

Sabre 1Z. NW WNE-IZEA L 7.5 5, OFEEI 2 . NW EEOTICHIAAL T, Fm
T %, Sabre [X, TSI THM TR TEBME EIFZO 6O L FRL TN D,
Z1% 200 ©, OFEE NW 288 IX, 9 A 1 H2rBHid, 207.5 7, T Sabre ik LIC#RS
NHERD,  EERFZBETIE, 750 KA0BMEL, #BAETH D, FE LT
1L, KRS Tz,

Travelocity Ti%, 200 ", NW &L, 2125 ", THoEshd, 200 " EE+7.5 " NW
FHE+5 ¥, Travelocity 7% FHEL=212.5 ", L 725, NW & Travelocity D FHCED
Ko FRIFAT b,

fRATHE IEAFRATRER . ROEEREBEO2TIE, NW O FEEHT, EEE LTz b
DIZENS>TND, (8/27/2004)

Worldspan (%, NW (ZZNE X L TWD EIRRDITIED | FFAOHE 21X RE TV e,
Galileo X, NW O U RF 4 U VAL A T L, IKGEE a v 7L 774 MEHR
V=L ~DT U AL BF OEIG|O—E A2 HikET 5,

Amadeus (%, NW @ “fare supplement” (#5813 NW OFEELE Z S A TND)E2, A
@ GDS Wim EIZKMT 5, A lX, NW @ “fare supplement” (%, JRITHLIZRF 5 A
DHIRNAT ATHDHEE>TWVD,  RLARBL, A X, NW OV 27 ¢ > VAN
AEAFT 2 X O BRFTEM L2V, A X KITHEPBEBE TS T RENTL 2 L%
BATNDLDT, ZOMELRD LI BRFITLRV, EE->TWD, A%, kT
WX LT, EOEEENY T T4 v —2 B A N5, AT ABEORE %
BFCIRfEL TV D,

AT ¥ =X, /=3 A FEREDIALTND,

FRATHER DL <X, NW OFHEHT, EEHE LT 20D LTS, #fMREOLZ
AL EVIEEL, BRICSEEESN DT O LTV D, (8/30/2004)
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5. Hotho==2—=X

® US fiZEd A uy MIAGHOHIRZZWN, vy MBI, ST, A8
Y (880 M) DOAHEHIKON, A 1y MIAIZAS295M (325 &) &
&y FOFEBREROTNDNR, ZWRHEHM LTS, 9 A 15 B £ TIZREHR
ZfE LR AUX, US 1, Chapter 11 OFHEENRNAR, EF->TW0DH, A
7y MEATX, US @ 2003 4 4 H @ Chapter 11 BEEERC, BEIZ 2 HIOELED ~ b
IR L THY . BEASS66M (623 (&) DAFEE—TIZH LTS, &8
oy NRWO—DOREREEE RS> TNWLON, FeffETHS, US I, A
20 (BN DAL TARRAZ Tz, A 2y MEADOESEEE, MEE 3 AIC
fRELL . K VIR KEORNESICET L TWD, Sfhid, 4%, BEICHhA
KEEPEL T2 o TV D Z OMEEARIFe %2, 401K ON< OMEEILHTRIT A T LR
ELTWS, Zhh, RbEd, ZUNSELRKE 72> TS, (nytimes.com,
8/21-9/1/2004)

Capt. Bill Pollock, left, chairman of the Airline Pilots
Association's executive council for US Airways, conferred
with the secretary-treasurer, Capt. Michael D'Angelo, on

negotiations with the airline.

® DL fiZEOSEFEEFEAEATHRY, ERTRLEWVWESEEZE WD 1
v MG EDRZWHREGINTND, SO AS E L (A30% =880 &) (Zxt
LT, #EE. 7 ARICAZ%DOERREEZH LTcbDD, JGEMOFERE & £ -
TR, 2001 05 2003 FOIC, DL IXA33 &Y, (3,630 (&) OXE%E
FrEL. AFEEOSE 2 IPEHICIE, A24 (B OFERKZH ELTND,  ZL
THF Y v anNTG AR, 12 ARD 2TE1H, 6 HRT 20 &' . SFRICIT
BAESETHEHDTL LMAERTWDS,  FEROIRZMS T, US X UA &R,
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