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Forrester Research, TechStrategy RESEARCH:

1.Airlines: Fix Your MRO Supply Chains To Save Big

By Navi Radjou
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(Blueprinting: linking strategy and process)
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(Process engineering: linking people and process)
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(Digitization: linking process and technology)
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Figure 1. Airlines’ MRO Strategy Must Integrate People, Process, And Technology
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Source: Forrester Research, Inc.
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(User engagement: linking people and technology)
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SCM VENDERS MUST ADAPT THEIR SOLUTIONS TO AIRLINES
NEEDS
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® i2 Technologies should buy Avexus to counter Manugistics’ rise.
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® SAP should tap Delta TechOps or Lufthansa Technik as an R&D partner
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® IBM must structure “risk sharing” service contracts and offer handholding.
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2. Online Leisure Travel Forecast 2004-2009
By Henry H. Harteveldt
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m There will be 50% more Bookers and 19% fewer Lookers in 2009 than in 2004

&0
7o Sideliners
&0
50 Lookers
Us households 40
{imuillicans) 10
20 Bookers
10
0
2003 2004 2005 2006 2007 2008 2009
Sideliners B3 120 2.7 129 126 122 TLE
Lookers | 226 ] 2 20.3 w2 a5 e
Bookers | 270 94 Era| 352 285 41.6 443
Total 57.9 63.4 66.0 68.4 70.3 723 74.0

E MNon-Bookers make up 53% of the online travel population in 2004 — but just 40% by 2009

2004 2009
Sideliners e Sideliners
194 s 16% i
ﬁf%i r
TRRE Bookers
e 46 E’%‘ﬁﬁ“
Lookers Lookers

24%

Base: US online keisure travelers
Source: Forrester's Consumer Technographics® January 2004 Morth American Travel Online Study,
Farrester's Consumer Technographics 2003 North American Benchmark Study, and Forrester's Consumer
Technographics Q3 2003 Morth American Study
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Base: LS online leisure travelers
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Source: Forrester’s Consumer Technographics® January 2004 North American Travel Online Study,
Forrester's Consumer Technographics 2003 Nerth American Benchmark Studly, and Forrester's Consumer
Technographics O3 2003 North American Study
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Figure 5-2: Percent of industry revenues generated by leisure booking on the Web

2003 2004 2005 2006 2007
Airline tickets 25.2% 28.3% 31.1% 33.6% 35.6%
Lodging 14.9% 18.0% 21.2% 24.2% 27.6%
Rental cars 15.0% 16.2% 17.8% 20.3% 23.0%
Vacation packages/tours 8.7% 9.4% 10.5% 12.1% 14.5%
Cruises 8.5% 8.8% 9.2% 9.7% 10.1%
Amtrak 3.5% 3.7% 4.0% 4.6% 5.6%
Despite 269% growth in package sales on the Web from 2004 to 2009, they are a niche product
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E As Web travelers increasingly buy other products online, airline tickets’ share will decline
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Source: Forrester Research, Inc.
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3. Design Airport Kiosks That Works
By Paul Sonderegger
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Figure 1: The Kiosk Experience: Software, Hardware, Environment
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Source; Foreester Aesaarch, Inc,
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Figure 4: Results From Forrester's Kiosk Experience Review
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Mate: Reviews conducted February 27, 2004 to March 4, 2004
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Figure 5: Forrester's Airport Kiosk Review: Software Scores
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Source: Forrester Resaarch, Inc,

Figure 6: Forrester's Airport Kiosk Review: Hardware
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Figure 7: Forrester's Airport Kiosk Review: Environment
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