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TMC:

Carlson Wagonlit(1) ~ $26bn
American Express(2) $21bn
Hogg Robinson(4) $12bn
BCD(5) $12bn

OTA:
Expedia3)  $15.6bn
Travelocity(6) $7.4bn
Orbitz(9)  $24bn
Priceline(10)  $22bn

Maraged Businss
Leisure o

O 42%

45%
GDS: (transaction)
Sabre 342.6m - Ur-Maraged
Galileo S Busiress (%) 200557 —%
(Worldspan ~ 202.7) 128 Carlson Wagonlit® £1E

Navigant & DEETHE
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Sabre Holdings D F &7 7 > F

2006 Jan-Sep Rev. EBITDA
= STN $1.265m 88m
Sabrc ety Travelocity 838m  67m
St /S Airline Solution 204m  18m
Total 2,169m 175m Net P.
ShowTickets.com i
Sabre Holdings Key Brands
GetThere * ﬁ Site59
holidayautos.com BS?&"” SynXis itf synyis
IgoUgo Trams B TRAMS S Y Sabre Travel Network
Jurni Network ﬂf ,@' Travelocity Business - travelocity ZE0 ¢ Travelocity
! tminute.com World Choice Travel
Nexion neion Zuji o zuji
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U.S. Travel Market by Channel and Sector: Offline and Online
Leisure/Unmanaged Business and Corporate Gross Bookings, 2004-2008 (US$B)

300 275 Total Travel Market

Offline Leisure/
0 =3 Unmanaged Business
28 [__) Offline Corporate
150 ) Online Leisure/
100 Business
50 0 Online Corporate

¢ 20067 $247bn KEAKA T A HiG
o LtUMBEENA >V T A g% FESR|
o« SEAFRITOA > 54 LEREW
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Percent of Total U.S. Online Leisur ged B
Travel Market by Segment

. fAEA Y — . \'l
e RTIHAT7+0—
o BINURLIRFEIL A

 Traditional Vacation Packager
uu-u Lodging | Rail
") Car Rental Dus Agency/International®*
W Cruise
“hefers 1 US onbee Savel agency sales of produchs rom nom U S wgpplen
Note 2008 fgures propecied
SOuce MoCuIQN s U S Onine Teawel Overvien Sath £ 8000
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U.S. Online Leisure/Unmanaged Business Travel as a Percentage of Total
Travel Market: Online Penetration by Segment, 2004-2008

2004 2005 2006 2007 2008
Axline 30% 36% 40% 46% 51%
Car 23% 27% 30% 32% 34%
Cruise 7% 1% 8% 9% 9%
Hotel 18% 2% 25% 28% 31%
Packaging* 21% 29% 36% 40% 45%
Rail 28% 34% 39% 41% A4
Total Online 24% 28% 2% 7% a%

*indudng taditonal vacation packagers and ankne packagers (dynamec pactagng|
Naote 2006 7008 progected
Sowrce. MoCusWnght's U5 Online Traved Overvew St Edition

« L+UMB # >~ 7 4 {bZXIT 32% — 41% (ZHLK
o MIZEIL. 2008 FE (CF<DULENLAF T4 >~
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U.S. Online Travel Agency Gross Bookings by Segment,
2004-2008 (USSM)

2004 2005 2006 2007 2008

Autline wa Oniine Agency 9,860 12,236 13,949 15, 17,043

C(hange 24% 14% 1% 10%
(J Rental via Online Agency 1458 1,755 2,030 2,250 2480

(hange 20% 16% 1% 10%
( ise via Online Agency 687 803 910 1,050 1,178
Change — 17% 13% 15% 12%
Hotel & Lodging via Online Agency 7,200 8,840 10,500 12,400 14,600
Change — 23% 19% 18% 18%
Packaging via Online Agency (1) 3,182 4817 6,503 7933 9,400
Change - Si% 5% 2% 18%
W'emah:nal Suppliers (2) 4,200 4550 5,900 8,200 10,750

Change §% 30% 39% 1%
bul Online Travel Agencies 23405 28,184 33289 39446 46,051

20% 18% 18% 17%

ager sales are suppher Web oo dre:
uie these bookngs are a(counted fir i segment Lales

@UX%H ﬁkﬂ
« BHNOTAEUN - /¥y '9" T 7"6‘52%?&&%
BEIVY Y, XEY—FHhoiBIND
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U.S. Supplier Site and Online Travel Agency Market Share of Gross

Bookings
\ ..Onllm‘lhvd
/ w-bs&m /
Nate: 2008 fqu ojected
Smm. )n_fl (5. Oniine Travel Overview Sith £ditio

Y754V —BERAILK
e OTATYavEYS 754 —TFH
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U.S. Online Travel Agency, Supplier Web Site and Total Online Market
Growth Rates, 2005-2008

35%

35
30
25

20—

18% 17% 17%
15
10
5
0

2005 2006 2007 2008
__|supplier Web Site  [_| Online Travel Agency [l Total Online Market
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U.S. Online Travel Agency Gross Bookings Segment Share, 2005 and 2008

2005 2008

| wAirline
Hotel
B Car Rental
M Cruise
International
~Suppliers*
Dynamic
Packaging

43%

rom non-U.S. suppliers

iy avel Overvew Sixth Editon

e A=A Ly . KT IDHLK
°ﬂ%3% FRICRRIN 45 12 H
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Expedia D' b v 7
Top Six U.S. Online Travel Agencies, Market Share, 1999-2006
-
1 { $ <‘

1999 2000 2001 2002 2003 2004 2005‘20“(1)

] Orbitz (2) W Priceline
| Travelocity [l Hotels.com (3) _ Others (4)

* Expedia (1995), Travelocity(1996), Orbitz
(2001) (Travelport) THiIHEE
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BLhn, BINCRIT 23—y o RERERATWS,
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U.S. Airlines Internet Leisure/Unmanaged Business Gross Bookings,

2004-2008 (USSM)

2004 2005 2006 2007 2008
Airlines Branded Web Sites 16,111 22,104 28,735 3534 41,706
Bercent Change 7% 0% 2% 18%
Online Travel Agencies 9860 12236 13949 15546 17,043
Percent Change 24% 14% 11% 10%
Total 25972 34340 42684 50891 58,749
Percent Change 32% 24% 19% 15%
Airlines Branded Web Site Share 62% 64% 67% 69% %
Online Travel Agency Share 38% 36% 33% 31% 29%
Total Online Travel Market 50,181 64356 79965 96,521 113,216
Airlines Share of Online Travel Market 52% 53% 53% 53% 52%
Total Airlines Revenue 87,446 95,787 106324 110,577 116,106

Percent of All Airlines Booked Online 30% 36% 0% 46% 51%

Note: 2006-2008 figures progecied
Source: PhoCusinght’s U.S. Online Jrave! Overview Sach Edtion

« BERY A F 2005F — 20084 {Z1E
« BERY A 2/3 55 3/4 (20085F)
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Total Internet Web Site Agency

2005 | 2004 | 2003 | 2005 | 2004 | 2003 | 2005 | 2004 | 2003
American | 5450 | 3950 | 3207 | 3100 | 1961 | 1537 | 2350 | 1989 | 1670
HiFEEE 3% 23% - 38% 28% = 18% 19% =
Delta 5265 | 3600 | 2900 | 2779 | 1,800 | 1400 | 248 | 1800 | 1,500
BiIEELE 46% A% = 4% 20% - 38% 20% -
Southwest | 4731 | 3705 | 3.100 [ 4731 [ 3705 [ 3.100 [ 0 [
B 2% | 20% = 8% | 20% = - = -
United 3398 | 2820 | 2400 | 1511 | 1157 918 1887 | 1672 | 1256
B 20% 18% = 3% | 2% = 13% | 33% -
Northwest | 3071 | 2379 [ 2200 | 1843 [ 1332 | 1056 | 1228 | 1.047 [ 1144
BIEEE 29% 8% = 8% | 2%6% = 17% 8% =
jetBlue 1256 | 921 704 | 1256 01 704 0 0 0
RIEEEE 36% 31% = 36% 31% - = - E
S3AEt [ 33340 | 25972 [ 20735 [ 22104 [ 16,111 | 12442 | 11981 | 9860 | 8283
RIEEEE 3% | 20% = 37% 2% - 4% 19% -

e by 75T, 23%ER
e AT VIRFDOMERIL, DL +46%.
AirTran +48%. J2E DY +30% <
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Total Flown 960nline Online Share
B5(%:sM | 2005 [ 2004 | 2003 | 2005 [ 2004 | 2003 | 2005 [ 2004 [ 2003
American | 18762 1559 15851 | 20% | 23% | 20% | 16% | 16% | 15%
BIZEEE 1% =
Delta 14,624 190 1302 | 36% | 26
HisEEE 6% 6% -
Southwest | 7279 | 6280 | 5741 | 6% | 9% | % | 18% | 15% | 15%
0
pal

AIEEEE 16% | %% -
United 15343 | 14473 | 12893 | 2%

190 10% | 11 V)
BisEEE 6% 12% =
Northwest | 10273 | 9515 | 8492 | 30% 2% 9% | 10 1T
HifEEE 8% 12% -
jetBlue 1620 | 1220 | 965 | 78% 5 15 [
HEELE 33% | 26%
% % 100% | 100 100°

SFFAET [ 95.787 | 87.466 | 80,349
AIEEE 10% 9% =

e LCCOBmWA Y 7 A4 MELE jetBlue: 78%,
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RZe et A5t 1 35% (20044 1 29%)
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Expedia
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Kayak, SideStep
Farechase/Yahoo!
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Carlson Wagonlit
American Express
BCD. Hogg Robinson
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ITMC:

Expedia Corporate Travel
Travelocity Business
Orbitz for Business

G2 SwitchWorks
Farelogix
ITA Software
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