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DTW, 3/14/2007
1. It'snot easy being green: Airlinesfed heat to reduce emissions

No.3

LON 3 Richard Chartres 7

NYC
“ Your addiction to fossil fuels and flying
everywhere putsusdl in peril,”* Make no mistake, flyingisakiller”

Eurostar 1/10

11%
68%
45%
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Co2

The Stem Review 10 the Economic of
Climate Change 1.6%
2050 2.5%
2 4
CO2 3.2% 6.4% 2050 5% 10%
EU 1990 +87%
2020
2005 2
2012
EU A 8%
A 12.5% 1990
2050 CO2 a
60%
2030
25%
ICAO
ICAO 9
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The

International Panel on Climate Change AGY A12%
K% 1
Single European Sky
IATA
30
A 70% IATA 2020
A 25%
2025 +5%

Chart I: Glabal Air Travel Totals: In Billions of Passenger-Kilometers
Global Air Travel Totals: In Billions of Passanger-Kilomeatars
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www.tufts.edu/tie/tci/carbonoffsets
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Theemissionstrade

EU 2005 1
2006 12 2011
1 2012 EU

11,500

EU
ICAO

Gordon Brown 2 1

EU

$20
$78 $156
IATA APD
+3.8% IATA
30
13
Tufts
www.tufts.edu/tie/tci/carbonoffsets

5

BA APD 2

261 19 3 18 5

CcOo2

EU

Airline Passenger Duty = APD
$39

+4.4%
$2bn 2,400

TD



1%

Hodgkinson Group

LON=NYC Silverjet
Silverjet
“ carbon neutra”
Virgin Group
Richard Branson 10 $3bn 3,600
15,000
CO2
Single Europe Sky

261

American Electric Power Columbus, Ohio
coz sequestration
CO2 1,000
9,000 Alstom
nytimes.com, 3/14/2007
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Carbon emissions and you

Average COZe* emissions per year:

4.5 tons for the average U.S. car.

4.5 tons for the average global citizen.

6.2 tons for electricity use of average .5, household.
21 tons for the average U.5. resident.

1.5 millicn tons for a S0-molecular-weight coal plant.
8.3 millicn tons for a 1,000-molecular-weight coal plant.
Less than 25 bilion tons for the planet as a whole.

*® & B & & & 8

* CO2e sfands for carbon dioxide equivalent, an infemafionally accepied measure that
encapsulates all greenhouse gases.

A ton of CO2e is emitted when you:

Travel 2,000 miles in an airplane. *

Drive 1,350 miles in a large sport utility vehicle.
Drive 1,900 miles in a midsize car.

Dirive 6,000 mile= in a hybrid gasoline-electric car.
Run an average U.S. household for 60 days.
Hawve your computer on for 10,600 hours.

Graze one Lgandan dairy cow for eight months, =

L I

* emizsions per passenger

** methane emizsions from cow belching

To offset 1,000 tons of CO2e you could:

+ Move 145 drivers from large SUVs to hybrids for cne year.

Fun cne 600 kikwatt wind turbine for an average year.

Feplace S0 100-watt light bulbs with 18-watt, compact, flucrescent lights {10-
wear life).

Replace 2,000 refrigerators with the highest efficiency model { 10-year life).
Install 125 home solar panels in India { 20-year life).

Plant an acre of Douglas fir trees (50 years of growth).

Protect four acres of tropical rain forest from deforestation.

L

L I

Source: A Consumers Guide fo Refal Carbon Oifset Providers, by Clean Ai-Cool Planet,
2006

261 19 3 18 7 TD



wg.com, 3/7/2007
2. Ethnic Routes
Growth Market for Airlines Cheap Travel for Immigrants

LCC
Malev CEO Jozsef Varadi 41 2003 LCC Wizz
Air
Varadi 2004 5 15 25
Ryanair LCC Wizz
LON
2003
3 3 1 PR fiE
Jozsef Varadi
12 —_—
Wizz 300 15%
100 Lot 15% 2 LCC
2005 A320 x 20
24
$100 Wizz
Ryanair
Wizz

VFR visiting friends and relatives
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Emirates
AF-KLM

Accra

20

DL NYC Kiev
Bucharest  Lagos

Flying |
High - Wi

Air travel between the UK. and four
Eastern European countries, in millions
of passengers:

OO PP PPPRPPPN
Eurapean Unian
axpands ta 25
ISR NSRS
Al | et ~Hungary
—Slovakia

o =Lithuania
2002 03 4 ‘05 ‘06
Souwrce: ULEC Civil Aviation huthority

Polish Skies

Air travel is up betwean Poland and the
1.K., especially on Wizz Air and
Ryanair, Seat capacity, in millions:

Lot Palich
" SkyEurapa Airlines  Wizz Air Ryanalr

0
04 05706 °04 05 06 04706 ‘06 04 05 06

Source: Innovata SRS Route Develapment Co

FT.com, 3/14/2007

3. “Open skies’ faces bipartisan US opposition

LHR

261 19 3 18

James Oberstar

TD




LHR
BMI
Jacques Barrot
2
Barrot 1
49.9%
1 2
Oberstar Mary Peters

261 19 3 18 10

260
5 2008 3

DouglasAlexander

250m 580 CAA
LHR NYC
40%
LHR
+50%
2
2010
2
49.9%
Barrot
1
TD



TDR, 3/7/2007

4. TDR3 7

TDR3 7 3

L earn Which User-Generated Content Options Mesh Best With Your Site
If you can't generate your own traveler input, get it forma 3rd party site.

UGC

UuGC
UGC

Travelistic YouTube

track back 2004.8.25
( )

URL

261 19 3 18 1


http://e-words.jp/w/E382A6E382A7E38396E383ADE382B0.html
http://e-words.jp/w/E38396E383ADE382B0.html
http://e-words.jp/w/E383AAE383B3E382AF.html
http://e-words.jp/w/URL.html

(trackback ping)

IT e-Words
UGC
UGC
Travelocity IgoUgo
UGC
IgoUgo

UGC

100%

261 19 3 18

Southwest

12

URL (trackback URL)

URL
UGC IgoUgo
IgoUgo UGC
Globus
IgoUgo
UGC
“ WelcomeBack” e
Travelocity UGC
UGC
IgoUgo
UGC
Sheraton UGC
TD


http://e-words.jp/w/E38388E383A9E38383E382AFE38390E38383E382AFE383BBE38394E383B3E382B0.html
http://e-words.jp/w/E38388E383A9E38383E382AFE38390E38383E382AFE383BBE38394E383B3E382B0.html

Southwest AirlinesLets The Consumer Advertise

UGC
Southwest UGC
NBA “ Wanna Get Away” 156

Southwest

WWW.Southwestwannagetaway.com

20,000 30,000

Super Bowl Doritos

Dove Oscar

.l: H

¥

colthw

261 19 3 18 13 TD


http://www.southwestwannagetaway.com/

Sheraton Creates A Social Networ k

Starwood ~ Sheraton Web UGC
“ user neighborhood” “ Sheraton Belong”
“ Welcome to our globa
neighborhood” Sheraton UGC
Sheraton
a
3

3TipsThat Could Save Your Luxury Brand
Find out what “ Faux branding” is—and how it can tarnish your hame.

The Luxury Alliance “ Direction of Luxury”
3

Beware The*“Flip And Run”

111 n

M&A
REIT

LON  Savoy
LON

261 19 3 18 14 TD



K eep The Famous Names With The Famous Properties

faux brand Hilton “ Waldorf Astoria’ Hilton

“ Waldorf Astoria’

Make Your Guest Experience M ore Per sonal

The Baby BoomersAreWatching
gimmicks

261 19 3 18 15 TD



Research & Trends

Who Values Luxury?
Be sure you consider the price-focused consumer when designing
top-dollar products.

Luxury travelers may not be as penny-pinching as other leisure travel consumers, but they are equally focused on
paying for value.

A 2006 Forrester Research study compared “mass-market” travelers with consumers who have a net worth of
$1 million or more {exclusive of home and retirement funds) and found that “more affluent travelers than mass-mar-
ket consumers may be brand loyal, but they're equally price focused.”

Here are the data, which also appear in “The Direction of Luxury,” a white paper by the Luxury Alliance:

Affluent who agreed Mass-market who agreed
[ravel 15 an area in which
I'm willing to indulge myself 5955 4%
I would pay more fior products
that save me time and hassle, 51% EL
I am willing to pay above-average
price for noticeably better-quality
travel products or services. 50% 35%
When buying leisure/personal travel,
| consider myself to be brand loyal. 41% 28%

Senrce: Luxury Alhance and Forrester Rescarch. Bl

Lock In Leads By Learning On Non-Travel Web Sites
Be sure you consider the price-focused consumer when designing top-dollar products.

Expedia 1 Nytimes.com
New York Times Expedia
Compete Inc. Expedia
Nytimes.com 12

261 19 3 18 16 TD



U bigin WhaMa TemiWi |Dag, MOOR) Dapadla iem vi, BYTwEs iam Nytlmes'com
1 1400 7,364 3% 210
P B
Fol i1
Eagnidu pam Lt TR HY Towssi i Tignul 5o plas

Unique Visitors Traffic (Dec. 2006): Expedia.com vs. NY Times.com
Expedia.com (11,982,000) NY Times.com (7,364,000) NY Times Travel
Section (210,000)

W Toman amn Trowel Bhagping be b in (Bes. Jli)
T =,
tim

T e

Al WY Pemwn Wl 0 T Pmon i i
s g b | s Timmand Hal s il

NY Times.com Travel Shopping Audience (Dec. 2006)
“In-Market” visitors have also researched on atravel supplier/agency site during the month
All NY Times.com In-Market for Travel 49%, Not In-Market 51%

Visitorsto NY Travel Section In-Market for Travel 72%, Not In-Market 28%
Nytimes.com
TR 1em B I g = 22%  Expedia

== Expedia

= . . 2'7%

Expedia.com Referrals from NY Times.com (Dec. 2006), Referral Conversion Performance
NY Times Travel Section 210,000, Expedia Referrals 46,400,
B ExpediaOverall Conversion 3.8%, ] Conversion of NY Times Referrals 2.7%
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Amadeus/HenleyCentreHeadlightVision
5. FutureTravedler Tribes 2020

2020

6. TheFour Traveler Tribes

4 Active Seniors Globa Clans Globa Executives Cosmopolitan
Commuters
Active Seniors 2020 50 75 1945 1970
15 20 Active Senior
1960 70 80 10
50 75
attitude

261 19 3 18 18 TD



ethical voyages

2020 BRIC Brazil, Russia, India, China
Active Senior
Evidence:
2020 3 65 7
20% 65
GDP 2005 2015 25 $4,494bn 540
GDP 2
NOP 2004 50 1,000 Saga in 2004
2/3 10 1

Key needs—price, comfort and health

Active Senior

Active Senior

261 19 3 18 19 TD



mobility

Active
Seniors

Relevant technology innovations
Short to medium term

BOOKING STAGE:
Customised travel itinerary.

Dynamic visualization.

CHECK-IN STAGE:
RFID baggage tracking.
RFID

261 19 3 18 20 TD



SECURITY AND DEPARTURE LOUNGE EXPERIENCE:
Health sensing technology

wellbeing

Per sonalised healthcare services.

Longterm

BOOKING STAGE:
Digital memories management.

storage and indexing technology

IN-FLIGHT ATAGE:
Seating re-configuration.

SECURITY AND DEPARTURE LOUNGE EXPERIENCE:
Airport navigation.

Per sonalised healthcare services.

Pen portrait
Xiangme Ansheng 55

261 19 3 18 21

“ Chip and Go”

Zu

TD



semi retired China Nationd Offshore Oil Company

Qiam 25 Radisson Hotel Group Xiangmel  Zu
Zu
Xiangmel 3
Xiangmel
Xiangmel
Xiangmel 1990 Qiam
Xiangmel
Zu
27
Zu Zu
Traveller profile
Xiangmel Ansheng
55
ZuAnsheng
261 19 3 18 22 TD



Zu

SMS
RFID
“ child free zon€"
“ Indders Guide to Warsaw 2020"
“ Discover Your Destination’s website” Zu
Qiam GPS Web

Xiangmel  Zu

Global Clans

Globa Clans
Global Clans 2005
Global Clans

261 19 3 18 23 TD



Global Clans

Evidence:
1 9100
25

The Pew Internet and American Life

Key needs—price, group travel.
Globa Clans

Global Clans

261 19 3 18

24

2050

2006

TD

5,000



Relevant technology innovations

Short to medium term
BOOKING STAGE:
Web-based group forums.

Crossregional booking.

Accessible and secure payment and booking.

Booking booths and new distribution channels.

CHECK-IN STAGE:
Additional cargo/luggage services.

Airport navigation.
Kiosks

261 19 3 18 25

TD



Longterm

BOOKING STAGE:

Natural shopping of travel.

CHECK-IN STAGE:
Airport navigation.

SECURITY AND DEPARTURE LOUNGE EXPERIENCE:

“ Chip and Go”
Visa

IN-FLIGHT STAGE:

PNR

Tailored/personalized in-flight service.

Pen portrait
Esther Geronimo 26

Esther
17

261 19 3

LAX Leohman
Puebla
LAX
LAX
Puebla

18 26 TD



Esther 6 1 3

Maria Puebla
1 7 LAX
Esther 3
Skype 3
Esther
Traveller profile
Esther Geronimo
26
LAX  Leohman
1~2 Puebla Esther
Esther
Esther 1~-2
LCC
“ travel visuaization experience”
261 19 3 18 27 TD




8 5 San Antonio 6

CHI 3 LAX
FIFA 2019
Gernimo
SNS Esther
Amazon
Esther
Francisco
Cosmopoalitan Commuters  Global Executives
6.
| D
Air China Qunnar.com
Air China
Qunnar Qunnar
2005 5 TDR, 3/7/2007
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BA  Travelport Gadlileo GDS 3
Gdileo  Apollo 2004 opt-in
Opt-in BA
4
10 2 28 BA Galileo
BA 3GDS
4 10 3
3 GDS 1
(DTW, 3/12/2007)
DOJ $1.4bn 1,620 Worldspan Travelport
Travelport
2
3 Gdileo  Worldspan Sabre
1 (DTW, 3/13/2007)
Travelport 7 Orbitz Worldwide
Orbitz Worldwide 20
B2C Travel for Business  Orbitz
for Business Orbitz Worldwide
Travelport Orhitz Cheaptickets, the Away
Network, the Neat Group; e-bookers, HotelClub, RatesToGo
Gdileo  Gullivers Travel Associates Travelport
(DTW, 3/14/2007)
4 15 5 15
8 15 10 15
261 19 3 18 29 TD



VISA
3 4 (DTW. 3/13/2007)

" i 8 f 5 i 1
4 ' g i =

‘North Kobea's Arirdng Festival *
will take place in 2007
from April 15 to May 15.

3 13 VISA
Implementing Unfinished
Recommendations of the 9/11Commission Act of 2007

27 Visa Waiver Program 90
+200 20
secure
borders and open doors
1 TSA
TSA
2/3
(DTW, 3/15/2007)

261 19 3 18 30 D



ARC
ARC
GDS

ARC 7

ARC

2
Travel BUyARC

MarketPlace Viator SFO

A 5%

75 450 1,200
ASTA ARTA
ARC 2 +2%  $6.4bn
ARC 2 +3%
A 3% $3bn +6%
89.9% 95.4% 1
894.7
ASTA
Benchmarking Report
63%
$30,952 345
FAM

261 19 3 18

ARC MarketPlace

travel service provider
MarketPlace

ARC MarketPlace
TravelBUyARC 1998

6% MarketPlace
5,000

ARC
(DTW, 3/14/2007)

$6.4bn 7,360

E- 1
+8% $77,804
A 6% 20,591
18,893 (DTW, 3/16/2007)
Financia

134 (DTW, 3/16/2007

TD



QF
QF 2 two-tier 1
2 Jetstar
QF Jetstar QF 45% OrangeStar Jetstar Asia
Vauair
QF OrangeStar
Pacific Airlines 29%
(channenewsasia.com, 3/11/2007)
QF UBSAG  UBSGlobd Asset Management |
7.1% Balanced Equity management 4% Qantas
iy : Yestenday's close: ASS.16 ($4.05)
2 Airline Partners Australia 'l'er'-;EI;Jil-u:e start of "07- up L7E%
A$11.1bn 1 QF A5 50
1 A$560 500 piioe Partmers
2 OF 7% 1 4 30 K5 pe share |'
|
oF NN
san
&+
90% APA 500
lar Fek Warth
4 3 Samiz Rastas iwestor wia Fadies
A$5.60

Investor Group’ s Qantas Bid May Not Fly.  (wg.com, 3/13/2007)

QF 3 15 2007 6 +30%
+40%
$975m $1.5bn $1.23m 1,400
QF
APA
QF 2008 Tiger Airways Virgin Blue

261 19 3 18 32 TD



Jetstlar 3 25 A330-200 SYD Brisbane
KIX Jetstar 78
(channelnewsasia.com, 3/15/2007)

2020
ARJ21 2025 2025
(wg.com, 3/13/2007)
$9
SpiritAirlines  “ $9 Fare Club”
3 $29.95
Spirit MasterCard 1 1
(DTW, 3/12/2007)
9 Ryanair
Aer Lingus
CEO Dermot Mannion 48 WillieWalsh BA CEO 2005
9 Aer Lingus 19 Emirates
DBX NYC jetBlue

261 19 3 18 33 TD



1 Aer Lingus

Aer Lingus
(wg.com, 3/12/2007)

Flying Solo

Aer Lingus' daily closing share price
on the Irish Stock Exchangs

Friday’s closs; €294, up 0.7%

g2 ... Rvanair makes a £1.48

billian bid for Aer Lingus

28

Ryanair pulls bid

L4 1
o Ber Lingus iP0: €22
8 oI IR
o] M 0 J F M
2004 07
€1 = 413115

Source: Thomson Datastream

$698m
LCC Air Arabia 3 18 10 55%
$698m 835
Air Arabia 2003 LCC
9 2016 K%} 2006
749mdirhams 134 101mdirhams 33 35
330 (channelnewsasia.com, 3/13/2007)
X
1 LCC AirAsa X 7

KUL=

A330-300 B777-200

(channelnewsasia.com, 3/12/2007)
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LCC
LCC Tiger Airways 3 23

4 Perth Tiger
Darwin Perth 2
Tiger SQ  49% Temasek  11%
Ryanair Tony Ryan  16%

(channelnewsasia.com, 3/13/2007)

AC “ Flight Passto Canada’
AC 3 6
5 7 1 $1,657 20
GDS AC
3
$2,630m 30 Latitude
AC 10
8 6 30
12 10 20

(DTW, 3/14/2007)

10 A350-XWB x 80
Qatar 6 A350-XWB x 80
$16bn 1 9,200 A350 3
2013 Qatar Qatar
A380 x 2 2010 2011 2 2011
2012 (FT.com, 3/14/2007)
Aeroflot A380-XWB x 22 (channenewsasia.com, 3/16/2007)
n
MH managing director Idris Jaa 3
14 MH
“ Firefly”
Fokker 50 x 2 Penang = Kota
Bahr = Langkawi = Kuantan = Kuala Terengganu

(channelnewsasia.com, 3/14/2007)
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12

SQ us

SFO/LAXINYC 3 SIN SQ us SFO/LAX
LAS/PHX NYC Charlotte us SQ (channelnewsasia.com,
3/15/2007)

13 2

3 16

10,000

Power 8

(channlenewsasia.com, 3/16/2007)

Toulouse

CLIA
CLIA 500 80%
88% 2006
2005 93% 2007
7
(DTW, 3/12/2007)
PSA
PSA
$100m 115
Rodman 2009 45
Hutchison 2
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PSA 14 25
(channelnewsasia.com, 3/13/2007)

12

432

&
Oberstar Minnesota
12 10
10 “ ”
2004 Union Pecific
BNSF 3
100
100 260
360
$75,000 863
$130,000 1,495 $20,000 2,300
(wg.com, 3/12/2007)
Safety Concerns

Waorker fatigue has caused rail accidents, like the June 2004 collision between
Union Pacific and Burlington Northern Santa Fe freight trains in San Antonio (helow),

Causes of train accidents
{2001-2005)

L Signal
2%

Miscellaneous  Equipment
145 failure 13%

San Antonio Express-Rews, TUMA Press

An overturned tank car at the accident site.
Seurce: Federal Rallroad Administration

261 19 3 18 37

TD



TGV-Eg

TGV-EstEuropeen 3 15 2002 PAR Strasbourg  300km
TGV-Est 320km
TGV 553km 6 10 PAR
= Strasburg 2 20 = Frankfurt 3 45 = Suttgart 3 50
TGV 25 15,000km 10 900km
ICE PAR 1 3 TGV
14 (FT.com, 3/15/2007)

Natwiork map

261 19 3 18 38 D



2 Atlantic City

Trump Entertainment Resorts Inc.
Philadelphia

Atlantic City Pennsylvania 5
New York
3 9 2 Atlantic City
A7.8% Trump Entertainment ResortsInc.  Atlantic
City 3 Trump Marina
2005 5 Chapter-11
Donad Trump  CEO 2006 $1bn 1,150
A$181m 2038 (wsj.com, 3/10/2007)
10
Marriott International
Hilton Hotels Corp.
Accor SA 72 19 LON
Moor Park Capita PartnersLLP ~ 863m 1,300 43
Novotel, Mercure, Ibis, Etap Hotel 12,000 Accor
12
2005 3.2bn 4,800 2008
1.9bn 2,900
Accor 36 lbis 40
Ibis $400m 460 100 Ibis 20,000
120 40 Ibis
Accor Hilton Hotels Corp. Scandic HotelsAB
EQT 833m 1,250
Hilton International  Hilton Hotels Corp 2
10 3,328
Accor  Hilton 36
261 19 3 18 39 TD



4.61bn 6,950 1.86bn
(wg.com, 3/14/2007)

MAR Daily == Earnings Up & Down & Dividends Splits & 3216207
+555
+507
Marriott3 19 $47.43 e
+407
+358
+307
+25%
+207
+15%
+107
+57
+07

D7D w—

Vol ume —

Hillions

Apt Mas Jdun Jul Aug Sep Ot 2 [=1N] Dec o7 Feb Mar

HLT Daily == Earnings Up & Down & Dividends Splits & 3216207
+E507
A +555
Hilton3 19 $33.09 vs0m
+4578
+407
+355
+307
+257
+207
+15%
+107
+57

D7D w—

Vol ume —

Hillions

Apt Mas Jun Jul Aug Sep Ot 2 [=1N] Dec o7 Feb Mar
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FORALANE

Las Vegas Sands  Wynn Resorts
Wiynn Resorts ws.
A20 Las Wegas Sands

Whnn Besoris (NYRNE up D5

Las Magas Sendds (IVEDR down 315

Sands o _}r;"‘-_
8 1 13 JI.- L) -“.h‘._"lII
N LT
Sands Venetian Macao ' -
1
Sands +70% Wynn +30% (ws.com, .
3/12/2007)
WHH D [y - 231607
LUS 3 16 +1207

+1057
+307
+73R

+a0R

il
I|I|I|I i +452

I il
I LT I
I|I I|I|'|||||I|' el iy +30%

il M, I st -ulll r1sa

f |'|"I||||I|I.|"|,""“,I I.|I|"|1I|||II|I i 'I-uiu|'||'“I'm"|m""h' +07

! -15%

Vol ume —

g
=
4
2
u}

Apt Mas Jdun Jdul Aug Sep Ot 2 [=1N] Dec ov Feb Mar

Barney Frank 9
|_—|'

Conyers
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Unlawful Enforcement Gambling Act
4 5

(FT.com, 3/14/2007)

888

Monaco

Francaise des Jeux

Wal-Mart
China

Days Inn China

13% 2004

WTO
Jiaozuo

261 19 3

888 CEO
CEO John Anderson
888 12 Toulouse

888

2.0bn 3,000

888
(FT.com, 3/14/2007)

CEO

3 5
Cummins Inc.
Wyndham Worldwide Corp
IBM

Jaozuo DaysInn

Erdos Yuci

IBM

Anshan
30%

Tangshan

43% 1
GDP  34%
100 10 1 5

Wyndham Worldwide Corp  DaysInn China

18 42 TD



National TourismAdministration 5
1 320 4,800

40 40

(wg.com, 3/14/2007)

A select list of Chinese cities:

Tier 1: € Beijing
B Shanahai
© Guangzhou

Urban China: a multi-tiered market for investors

1,000 km

population, 2004

Percentage of
China's GDP, 2004
Ayerage annual
salary range

Sources: WS research; B8 Institute for Business Value

e

g _\‘L——x_ _.; 8
Tier 22 € Chengdu ail 9,
£ Wuhan
(O Changging CHINA @
Tier 3-5: @ Jiaozuo 0 g ©
8 Anshan Ty
% Tangshan
-
More advanced Less advanced cities
cities (Tier 1 and 2} (Tier 3 ta 5)
Number of cities [ P& I
Percentage of China's

“F 9% (119 million)

16,000 to 30,000 yuan

0’ | .lé'l':. ;i2..34.millic| n

11,000 to 21,000 yuan

]

Cisco Sysems  San Jose
Cdif. $3.2bn 4,800 WebEx
350

Cisco

261 19 18

WebEx Communications Santa Clara,

64%
WebEx

D



2 Motorola TV
2 Scientific-Atlanta $71bn 1 650 1
IronPort Systems $830m
1,250 (nytimes.com, 3/16/2007)

260
H.U.
“ Experience”
Web 2.0 “ Experience’
Web 2.0
Web 1.0 AIDMA Web 20  AISAS or AIDEES

AIDMA  Attention Interest Desre Memory Action

AISAS Attention Interest Search Action Share
AIDEES Attention Interest Desire Experience Enthusiasm
Share

261 19 3 18 44 TD



Share  Web 2.0

http://Aww.atmarkit.co.jp/fitbi z/serial /xp/01/01.html

261

SNS

Web 2.0
Experience

Experience

Experience

19 3

18

IT

45

SNS

MYCOM

TD

Experience

CGM

Experience

261

TD
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