8.

9.

TRk 16451 A 30 A

TD fi5R=  [F# 83

GDS N\A 7 R L RS B RATRE A M E T

YPURATTR MIZE BEDOV T VT 4 —FBHERIC
kT ~TORFHET =R DL VI B a—
BABRRITRE, A0 T A U HkERZ BRkRaBR T B 0
FrIA4 v TNV EFHE Web~—FTT 40 TREZY TNV
NR=DUT I I T4y DFaIyvay - AxF—5h
PN —FCEO AF 27 —heDA U FE2—
TIAAME VF v I AR—ZRFHNZ UV UEA

Ty TR Mk 18 RAEE 2003 £

10. Eofhoo==2—=R



Travel Technology: DTW, (1/23/2004)
1. Research Finds GDS Bias Ads Concern Retailers
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Airlines: DTW, (1/23/2004)
2. Southwest: Reality TV’s Latest Star
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Kids...Who'd Have Them
Monday, February 9 at 10:30pm/9:30C

Storyline 1
There's big trouble at Chicago's Midway Airport. Manager Colleen's|
patience is tested to the limit by a rowdy group of BMX bikers. The kids
have terrorized a plane full of people all the way from Las Vegas to
Chicago. Now the distraught passengers are looking to Colleen for

compensation for the worst flight of their life!

Storyline 2
In LAX, it's 10 year old Mark Gomez' first unaccompanied flight. Mar
has a helping hand from Southwest flight attendant Heather Hale, but§

who's helping his anxious mother.

Storyline 3
A stressed mom and her two kids miss their flight in Chicago. Their,

attempts to get home to San Diego push everyone to the limit.




Travel Technology: DTW, (1/23/2004)

3.

In The Hot Seat: Kay Urban
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Business & Government Travel: DTW, (1/26/2004)
4. Biz Agencies Fend Off Online Competition
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Professional travel (Cleveland) 3 i< T %,
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Travel Tech Consulting (Belmont Cal.) ®%1:5® Norm Rose 1%, “Z#m4 ClxE 2" ¢ 5
STWb, FrIAv - F—NF, AFETETES T, WNIHEHEORMELED D
MEZ I T —LROE, sAIRITHIL. RIABOH 5B, Bt A a7 mE—
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Travel Technology: DTW, (1/26/2003)
5. ‘Net Confab Tackles Web Marketing

FoIf e TV EeE Web~—4FT 40T %F vV

Radisson Deauville Resort (Miami) “CHif# S 4172 Online Travel Conference |2 & % & | #f

LWHRET 7 /av—N0, KITOStE, S0t A4 AL TFEOBBICHb LT, 2%

Iz, £ LTCRC, A 74 o THEZIZY —F 82255, LITFRASHETHERS

Nizr 4 <a7 2 hThd,

® (X —Xy FCEMINTAEL BENBEELDENIE—Fy FL, £LTE
DEFEDIREIZHIKZ R L TWHBE ZBHT 2 2 L3tk s,

® Web Y27 AL, KVIEMICYA NIMEOS T ZADI U v 7 Zi0i L, A MRS
DFFREKZWEST D FN KD,

® JREIE, Web X—VICRLSENDT 4 AT L—R y 77 v TIETFIERY,  BET
VU WENBEN T U v 7 LRI TICINE RN & )T B pay-per-click
(PPC) 7 F&FVHLTWD,

® JRITOXIE, MRT P OB, EEEROMHRICHES < FEEBZ 3L 5 F
NI D,

PPC AV T A VIREDEEMELRE > TWND, A ¥ —F v MEES Kanoodle DO
£ Bill Kranberger 285> TW\5, KX, HoDOF vy X—r L PHINDLEERR
WZOWTHRL TSNS, PPC IZiE~ T, #ERVBAT T ZAEVITRY, EFIAT-oT01L
FRELZFTVEIRNL, BRAZROHPIETHIERY,  BEDLEEM IS OEMLE &2
%, & Kranberger 2378-<TUV %, Kanoodle Dtk7e i, PPC 7 RTAKE L TWD
2T, EARF—U— FRRBROMREFK T &7 A LTS,  PPCIIRIE 50 M
THIETE, 127V w7 2815y b~10Y FEBINT L2274, Lol EFEL



TILTL—RAA L MTE, 127U w7 1 RAVEIAIER S 5,

PPC /3 pay-as-you-go &7 /L &35 — 5 T, zkrl7s Web Ji5E L L TV 5,
FEOL-)LOEhE, F, B 7 A EBGRMEIC L DA A—TB7: Web K5 D72 91Z, “rich
ads” L LCHILINTWS, KOHEATET 7 /ey —nfgH S Cnsd,  Citrus Global
i*i74ED CEO Michael Rice IE, RITOILEDH TS5 %N “richads” 272> TWnbH EE -
TW5, “rich ads” 1%, Orbitz DR KRFA LT A VIATHIZ Lo THEH S, 2
ETOF L TA VIRED 37%I2 > T & Rice 1T _Tn 5,

Airlines: ASIA Travel Tips.com, 26 January 2004
6. Virgin Atlantic Launches New Commission Based Scheme
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Platinum Gold Silver Red Blue
Base commission % (73) 4/517 4/517 4/4/4 3/3/13 1/1/1
SMA 1 O
SMA 2 O
Net fares access O O
M.I.S. O O
Training & Education O O
Booker Incentives O O O
Staff Travel Benefits O O O
Sales Support Access O O O
Account Management O O O O
Commission incentive O O O O

() Upper class / Premium economy / Economy JJEDX—2Z « 23 w3 %




Hotels & Resorts: DTW, (1/26/2004)

7.

In The Hot Seat: Gordon “Butch” Stewart
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Technology: Computerworld.com, January 27, 2004
8. Alaska Airlines opts For Linux-Based Engine
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Airlines: jetBlue Airlines Press Release, January 29, 2004
9. jetBlue Posts Net Profit Of $103.9M For 2003

Ty FT—fIZE #izk 18 RAEE 2003 £

jetBlue #iZE1X, 2003 4EDOWRHE T, RBIHERIBI O +89.9%HiE D $103.8M (114 {EM) @
Bio| E%MflaE2it L L7, FEMIXTROM®Y Th 5D,

2003 F{RPRE B F ke w &

EHHINAE T RV) | 998.3 +57.2%
HEEM 829.5 +56.5%

NG ¢ 267.3 +64.8%

o 147.3 +93.1%

& b # 68.6 +56.5%

R 2 53.5 +20.8%

TR 1E 2 50.4 +87.2%

Hefi e+ 23.1 +159.0%

(=€ Uk 168.8 +60.8% BRI 16.9%
EHHNAE (R B) 6.6 BU AT 42+22.8
Fig | & AiFLE 175.4 +84.6%
G R=X i ZIEAY 103.8 +89.9%
AL T
AlEmREE (TN 9,011 (+56.7%)
RPM (&%) 11,526 (+68.6%)
ASM (&) 13,639 (+65.5%)
L/F RPM/ASM 84.5% (83.0%)
BEP L/F 72.5% (71.5%)
R e 107.09 K/1(106.95)
RPM F¥)A —/L R 837tk  (9.00)
Bifir 1 2 M/ASM 6.08 >k  (6.43)
VL RREN L 44 (27
JetBlue.com F3R 73.0%  (63.0%)
WFRMEBE (T V2 A L) 4,892  (3,752)




10. HotoE#H

Cendant Car Rental Group (X, L' > # 7 —FFED LA ZZE L, Avis & Budget L' > % 7
—BteE il EiF 95, KERKD Hertz 1% Cendant (2~ > F > 7§ 5, National &
Alamo # P43 5 Vanguard Car Rental USA & Z OfE_LIFIZBRET 5, (DTW,1/16/2003)

KLZE =t & [E R 2 MR (DHS) 1%, CAPPSIICEIT & M AFHIREIZ OV T,
1H 22 RICRSIAANTERE LA WDz, a3k S o TE, (DTW,1/23/2004)

NW fiZ2i%, 2003 FOWRE T$236M (260 fEM) OFIFEAF L L7223, CEO ® Richard
Anderson (%, Z O SIIFRHEAJRE/R ZZERIIN L L 1Tk > TV RN EFE-> TS, A&
D—JEOHIEALEELE RPIL TWD, AMFEZBRS BALYS720 a2 T, NW X, &
TOAT ¥y —L&DO)DLCC DENE FREIoTNDHEF>TND, (DTW, 1/12/2004)

The Independent Travel Agent Support Network (ITAN) %, —fRZHOSE % FEiEhH|
DREIZLWD D, PIAITHR— L= ZADFRITHEIT, AR4 195 FAZSHhn, HA20 K
LD Sabre KA LD Z L1272 %D, ITAN [ZEITHA— L= R iR T4k & .02, 200
PLEDKITHEEZ, — 2D ARCF U R_R—OFICHEL, KV REhQhaIvia r2#ELE
9 ETHEE, SERITHIZ. YT —¢E I N—XD 7 a RARGEEEAD, 1%L AD 100% D
a3y e R ATRE, (DTW, 1/26/2004)

American Express /%, 2003 fEDOF|%% 27 f& F/L (2,970 (5M) 23 F,  BifEHIT+12%,
Z O Travel Related Service (TRS) 1%, 24 (& KL o#lits (Ri4Eb+14%) #5F L, TRS
I, American Express fitf{7fL & 71— R - ©EUVRX 20 4AF, (DTW, 1/26/2004)

DL #iZi%,. 34— K =7 — (D CO, NW @ e-#ize4:% KIOSK T7 7 &7 ~Bth+
%, O DL % DL ENEAHEH L TV Ahto e-fiiZ25:1c>0 T 846 @ KIOSK
<7 7% 7 5, (DTW, 1/26/2004)

kM #EA1E, DBC (Denied Boarding Compensation) /Lb—//V&WE L., BITD 187 KL

(FEEREE) . 374 v (REREE) A2, Kx312 RL, 748 Rzl E BT s, Zofh, &
FTIHEHA SN TWRrolo, BIERERMEICY L Thar~rt—a O Z
et BT 5. FULb— L OmE AL, 2005 4E0 B, (DTW, 1/26/2004)



Hilton|Z, #i2£$164M (180 {&H) % 2003 4E(2ft L L7z,  Ai4E1L 198M (218 figH),  UX
AlE 20318 KV (2,233 8M) T, AIELIZAS%DIK FTH-7=, —FHHiltonlk, THE
HOEBRIREHE H OWebt 1 Fwww.MyLeisureTrip.com% x5 Eif7=, ZoOFH LW
A FTIE 12 ADO= 7 Z8— RED, FATRHEOFRIZIG C 5, (DTW, 1/26/2004)

The Travel Industry Association @ “Travelers’ Use of the Internet” FAHIL, 42 5 A
WA TAUTHRITEBALIZERE LTS, ZhuT 2002 Fb+8%, Fr 741
AT 1 AY720 )T 2,600 F/L (28.6 L) THIFFED 2,300 R/L%+300 R/ kA
TWo, FrIA4 EAOHENNE REOHEEREM OB, FITO TR NF — 2B H
LTCW5, 4A2HITABATAVEAFLETDHE, 64 HHN (K AD 30%) 134
TAVTHITOMB LT/ > TV DHHEIZRD, EZOLAR— MIHRELTWS, (DTW,
1/26/2004)

Sarah Hall 77— 2 ® LH FfE 3816+ 5,  LHIEZ, 30 HEAWNIZ, KO LH 1E18
BRFEITxt LT, FRITAEIS, 100 RADR—F ZADIZINEET 5, WEF 7 A IR Hall
L LH OB TRMREOAENHE TN, —EITHEORFER LZTICLY ., 4%
TRUT 4 T Zho T, AEIZALORITHORHENTY Fifbhizb o,  Hall
r—Z b ld, MiZESHDOR—2 - a3y g VEERBEMEER TH D L LT, FATHEN
ATV —Est w2 R 2 AR, FEFE 10 HiZ, / — A B 81 7 A MO Raleigh HiJ7
ML, Z oA AR L T D, (DTW, 1/27/2004)

7 %3 —Jil Chattanooga ZZ#E Fareline 7’11 77 AIZOWT, 1 H 20 H, ZZ¥Y &
JUIATH Tl M T biviz, B HooATHANE, 2284 )5 7° Fareline 7' 1 75
L, By ROWSERITHIZ S 27, Ml Apollo Travel (2 3 77 KV CERFE L 7= DR
BTHLHELT, Pur I oM aizlc, ZEEHANL. PRICERDIBWEDEICD
Wi, Apollo DA DOiRfTHIC b, IRBOEEE G2 D ERIZ LTS, (DTW,
1/28/2004)

FATES | O MR OFIEA L IHE DA T A v F a5 hEBHFRL TW% BSP Onelink
(BR=tt) 3. 4Hi1% One Link 4 Travel (22 F 45, IATA @ BSPlink & 4D
S5O LWVWOT, IATA B EFZFR I TW=, (DTW, 1/27/2004)

DL #2273, JFK TH7-IZ 8 WA BRtaT 2Mh, [AZo % — I F ik % 3 & Kumid
T, A9 6EMICEY &ET S,  DLIZZ® JFK OKHILEE L, jetBlue (JFK fx
ROFEGEMZEDA) ~OPHEE TIZRWVWEFT o TW5D, ZoOERILEKICE Y, DL
X, NYC3 22 &3t T, 40 9 KA Tk, HIH 248 (JFK103+EWR25+LGA120)


http://www.myleisuretrip.com/

AIEMIT D HFICR D, FIEHRITLAT O 8 B, (I EEARIAETE)

DL : Denver, San Juan, San Diego, San Domingo (Dominican Republic) ,
DL Connection: Savanna (Ga.), Greensboro (N.C.), Charleston (S.C.),

Song: Fort Myers (DTW, 1/28/2004)

Travelocity Business 7%, Amtrak D4 > 7 A » FRIZBET 5, 2002 47412 GetThere
BT LT EREZ R+ %, Travelocity Business IZ, Computer Associates & General
Dynamics fED KAEZ 2 thDOE NER # BEIZES LT\ b, (DTW, 1/28/2004)

WEAE 10 A 2% 2B 4G U - 1EEALERAR 52 O overstock.com 73, 2003 4EDE 4 PU 4|2
FERADS TR R VZZRE L7 R LTe,  BRVMBRWEZMRERT L&, 5% DO EIH]
P3N D LR O Patrick Byrne 238X CW\W5%, W7D EFICHM 5T, A$11.9M (A
13 {&H) »x4H, (DTW, 1/28/2004)

Bk 12 » AT, TOPT7KFEETROMEBEE OE LT NREINTND American
Express Asia Pacific Airfare Index OFHEIZ LD L, 7TV7 1(1/%5%&0)7%%3:% =
7 — A N+5%. EVRA+49%,. J—<i 3 )I—+2T7%. T4 AITL Koz
I —+14%, =7 AH—var+12% (¥—72), +1.8% (47) Rxfi LiFnEiESn
TW5, xTa/I—EEOMEFMRONOE, A#X LCCMEDHEDT-D, Z0OH
AL, P 2 SN O ERSR (165 B OZREEZ AL T, (ASIA Travel
Tips.com, January 28, 2004)

TD fihsmss 1H# 83 ( LL k)



