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OTA.:

Expedia(3) $15.6bn
Travelocity(6) $7.4bn
Orbitz(9) $2.4bn
Priceline(10) $2.2bn

&

Leisure
45%
GDS: (transaction)
Sabre 342.6m
Amadeus 473
Galileo 288.5
(Worldspan  202.7)

20002

m Un- Managed
Business
13%

T™MC:

Carlson Wagonlit(1)
American Express(2)
Hogg Robinson(4)
BCD(5)

$26bn
$21bn
$12bn
$12bn

L

Managed Businss
42%

CE) 2005F 7 — 4
Carlson Wagonlit D #41& | &
Navigant & D& FHE
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OTA:
Expedia
Travelocity
Orbitz
Priceline

/4

GNE:
G2 SwitchWorks

0 Leisure

45%

q -Kayak, SideStep
Farechase/Yahoo!
Mobissimo

ARY—F ¥ —:

2006%F

/é;fk//

T™MC:

Carlson Wagonlit
American Express
BCD, Hogg Robinson

Managed Businss
42%

EXRRIV
Google, Yahoo!, MSN

!
ot

= Un- Managed
Business
13%

Z A

ITMC:

Expedia Corporate Travel
Travelocity Business
Orbitz for Business
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St s /. STN
Sabrem = travelocity- TraVGIOCity
et . Airline Solution
Total
ShowTickets.com i

Sabre Holdings Key Brands

GetThere * G.

GetThere

holidayautos.com holiday
autos

IgoUgo ﬁ%,

Jurni Network * j%

lastminute.com

lastminute.com

Nexion *

ne¢dion

Rev. EBITDA
$1,265m  88m
838m  67m
20dm  18m
2,169m 175m Net P.

Site59

SynXis * Syﬂ,‘(is

Trams ﬁ

Travelocity Business

TRAMS=
#% business-”

World Choice Travel WorldChoiceTryel

T

20t ¥ Zuji
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U.5. Travel Market by Channel and Sector: Offline and Online
Leisure/Unmanaged Business and Corporate Gross Bookings, 2004-2008 (USSE)

200 o 275 Total Travel Market

' Offline Leisure/
28 - Unmanaged Business
29 [__] Offline Corporate

150 —
100
50
0

Online Leisure/
Unmanaged Business

B Online Corporate

2004 2005 2006 2007 2008

Mote: 2006-2008 figures projected
Sournce: FhoCuskinghe's L5 Ooline Fravel Ovenaew Sixth Editlon

2006 $247bn K= KA T4 g
L+UMBEENA > 54 i A %E8]
SEAFRITOF > T4 AEERE N
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Percent of Total U.S. Online Leisure/Unmanaged Business
Travel Market by Segment

2005 2008

I Airline __ Traditional Vacation Packager
" Hotel & Lodging | |Rail

(_JCar Rental [TJu.s. Agency/International*

M Cruise

* Refers to U.S. online traved agency sales of products from non-U.S. suppliers
Nate: 2008 figures projected
Source: PhaCusiright's (5. Oniine Travel Overview Sixth Edition
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U.S. Online Leisure/Unmanaged Business Travel as a Percentage of Total
Travel Market: Online Penetration by Segment, 2004-2008

2004 2005 2006 2007 2008
Axhne 30% 36% 40% 46% 51%
Car 23% 27% 30% 32% 34%
Cruise 7% 7% 8% 9% 9%
Hotel 18% 22% 25% 28% 31%
Packaging® 21% 29% 36% 40% 45%
Ral 28% 34% 39% 41% 44%
Total Online 24% 28% 32% 37% 41%

*laduding vaditonal vacation packagess and anlee padkagers (dynamic packaang)
Nete. 2006-2008 progected
Source.: MoCushrant's U5 Online Travey Overvew Sumh Editon

e« L+UMB #F > 74 VMLEZ 32% — 41%
o MUZE(L. 2008FE(Z¥ LU ENF VT A v
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U.S. Online Travel Agency Gross Bookings by Segment,

2004-2008 (USSM)

2004 2005 2006 2007 2008
Adline via Online Agency 9860 12236 13949 15546 17043
Change - 24% 14% 1% 10%
Car Rental via Online Agency 1,458 1,755 2,030 2,250 2480
Change - 20% 16% 11% 10%
Cruise via Online Agency 687 803 910 1,050 1,178
Change — 17% 13% 5% 12%
Hotel & Lodging via Online Agency 7,200 8840 10500 12400 14,600
Change - 23% 19% 18% 18%
Packaging via Online Agency (1) 3,182 4817 6,503 7,933 9,400
Change — Si% 35% 22% 18%
international Suppliers (2) 4,200 4,550 5,900 8,200 10,750
Change — 8% 30% 39% 1%
Total Online Travel Agencies 23405 28,184 33289 39446 46,051
Change — 20% 18% 18% 17%

Note: 2006-2008 Sgures projected; all el and wetually il vacasen padager sales are suppber Web st direc

(1) Online agency dynamic packaging figures not included in 1otals because these bookings are accounted lor in segment sales
(2) Refers 10 US. anline saved agency sales of praducts fom noa-US. suppliens

Source FhoCusiimght’s U.5. Oming Travel Overvew Sath fdeon
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o BANOTABUN « /Ny oy JF TR
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U.S. Supplier Site and Online Travel Agency Market Share of Gross
Bookings

2005 2008

.. Online Travel
Agencies
56%

" [ supplier
~ Web Sites

Note: 2008 figures projected
Source: PhaCusWnght's (5. tnfine Travel Ovarvew Sixth Edition

e Y774V —EBERHIMILK
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U.S. Online Travel Agency, Supplier Web Site and Total Online Market
Growth Rates, 2005-2008

35
30
25
20
15
10

5

0

35%

2005 2006 2007

18% 1796 12%

2008

__| Supplier Web Site [_| Online Travel Agency [ Total Online Market

Source: FhaCustyrighr's (.5, Oniine Travel Overview Sixth Edithon
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U.S. Online Travel Agency Gross Bookings Segment Share, 2005 and 2008

2005 2008

. Airline
.~ _Hotel

B Car Rental
M Cruise

ijlntemational
— Suppliers*

Dynamic
- Packaging

“Refers to U.S, online traved agency sales of peodwcts fram non-US. suppliers
Nate: 2008 figures projected
Source: PhoCust¥right’s 0.5, Onfine Travel Ovenview Sixth Edition

e IIZ=ENA by T RTILAYLK
e BANER. FICENTHISGICER
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Top Six U.S. Online Travel Agencies, Market Share, 1999-2006
100% 7|
80% |
60%

40%

20%

1999 2000 2001 2002 2003 2004 2005 2006(1)

B Expedia " |Orbitz (2) M Priceline
[ |Travelocity [ Hotels.com (3) | Others (4)

(1) Through Sept. 2006

{2) Orhitz laundhed In June 2001

131 Hobels. com was kncwn as HRN in 2000-2001

() Inchudes Cheap Tickets, Lodging.com, OneTravel and WorkdRes
Sowrce; FhoCuskbnght's U5 Online Trave! Ovendew Sinth Edition

« Expedia (1995), Travelocity(1996), Orbitz
(2001) (Travelport) THiHZEE
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U.S. Airlines Internet Leisure/Unmanaged Business Gross Bookings,
2004-2008 (USSM)

2004 2005 2006 2007 2008

Airlines Branded Web Sites 16,111 22104 28735 35344 41,706
Percent Change — 7% 0% 2% 18%
Online Travel Agencies 9860 12236 13949 15546 17,043
Percent Change — 24% 14% 1% 10%
Total 25972 34340 42684 50891 58,749
Percent Change — 32% 24% 19% 15%
Alrlines Branded Web Site Share 62% 4% 67% £9% 71%
Online Travel Agency Share 38% 6% 33% 31% 29%
Total Online Travel Market 50,181 64356 79965 96,521 113,216
Alrlines Share of Online Travel Market 52% 53% 53% 53% 52%
Total Airlines Revenue 87,446 95,787 106,324 110,577 116,106

Percent of All Airlines Booked Online 30% 36% 40% 46% 51%

Note: 2006-2008 figures progected
Source: PoCusWinght’s U.5 Daline Travel Overvew Samh Edoon

« BHRY A b 20055 — 20084 (H18
« BERY A b 2/3 D5 3/4(20084F)
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Total Internet Web Site Agency
2005 2004 2003 2005 2004 2003 2005 2004 2003
American | 5450 3.950 3.207 3.100 1,961 1537 2.350 1,989 1.670
A4 38% 23% - 58% 28% - 18% 19% -
Delta 5,265 3,600 2,900 2,779 1,800 1,400 2,486 1,800 1,500
AR 46% 24% - 54% 29% - 38% 20% -
Southwest | 4,731 3,705 3,100 4,731 3,705 3,100 0 0 0
R4 b 28% 20% - 28% 20% - - - -
United 3,398 2,829 2,400 1511 | 1,157 918 1,887 1,672 1,256
A4 b 20% 18% - 31% 26% - 13% 33% -
Northwest | 3.071 2,379 2,200 1,843 1,332 1,056 1,228 1,047 1,144
HI4EEE 29% 8% = 38% 26% - 17% 8% -
jetBlue 1,256 921 704 1,256 921 704 0 0 0
R4 b 36% 31% - 36% 31% - - - -
2tAEr | 33,340 | 25972 | 20,735 | 22,104 | 16,111 | 12,442 | 11,981 | 9,860 8,283
KR 33% 20% - 37% 29% - 24% 19% -

e by 5T, 23%HERK
« F T4 VERFEDOREERIL,
Fa EH +30% <

AirTran +48%.
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Total Flown % Online Online Share

BA7:$M | 2005 2004 2003 2005 2004 2003 2005 2004 2003
American | 18,762 | 16,897 | 15,851 29% 23% 20% 16% 16% 15%
AR 11% 7% -

Delta 14,624 | 13,790 | 13,022 36% 26% 22% 16% 14% 14%
HIAEEE 6% 6% -

Southwest | 7,279 6,280 5,741 65% 59% 54% 14% 15% 15%
AR 16% 9% -

United 15,343 | 14,473 | 12,893 22% 20% 19% 10% 11% 12%
AR 6% 12% =

Northwest | 10,273 | 9,515 8,492 30% 25% 26% 9% 10% 11%
AR 8% 12% -

jetBlue 1,620 1,220 965 78% 75% 73% 4% 4% 3%
HIEEE 33% 26% -

A E | 95,787 | 87,466 | 80,349 35% 29% 26% 100% 100% 100%
AR 10% 9% =

« LCCOEWH > T4 MEER jetBlue: 78%,
AirTran:72%, America West :57%, Alaska:46%

. ZRHE

2007F1826H fnl
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Channel Share by Percent of Total Segments: Projected 2005-2009

60%
50% [~ sl GDS Segments
40%
30% o\ am - mb m =i Airline Web Site:
- =
20 ==
Call Center

10% 7 = =@ GMNE Segments

O ==l = m == =m== =0 W Direct Connect

2005 2006 2007 2008 2009

Source; ProCusiWright Inc
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