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GDSs: TDDA, August27, 2003

1. Sabre Promotes Cruise Bookings Through Prizes
== IN—ZFHBREFY o N—

Sabre %, Celebrity Cruise, Princess Cruise, Royal Caribbean Cruise ® 3 t+D 7 )L — X &tt b

FA T, KEB FF D Sabre JikITiE A RIC LTc, 7 —RWiEF ¥ o= &R LTz, 9

A1 B2 12 A 31 HETOMT, Sabre ®HBE) T4 —/LTh 5 CruiseDirector # L < I

CruiseMatch % s ] L 72 PAIDERCIRBLZ 6 L, 200 L EopmAHESh D, 1530 v

MZED T IH7 V—K,

Hotel: Reuters, August 27, 2003
2. Starwood To Stop Loyalty Awards On Other Web Sites
AE—yy F BE=FYA MNRERZTYV— FFEHIE
Sheraton ® 4 —7J—T& % Starwood Hotels I%, 5 =F A MREDF A Mk LT, B=ET
77 L— RREMOBMOT U — Ml Eapild oL %L L, Zhid, B=FY Ak
( Expedia, Travelocity, Orbitz %) DIRFEIZE YD, A —/L RBME T LTV D HE~ORLT, FEli
HRFED 4 Ab,

Online Travel: TDDA, August 29, 2003
3. Orbitz Goes Public?

F—tyYy HKAXLH 2
Orbitz I%, 8 A 28 A, FEkxls|ZE%s (SEC) IZIPO (KX 135 OO HFE (FFHFE
ZAiTo7z,  Orbitz IZMEE 5 AIC EGFHGEEIT oo, A IV TaBL, XU T 40787
S TWe, BROBBZRW UMK EOFEMIZH Lz STy, SEC IT7 7 A /L&
NIZHFEOHF T, LLFO ZOOBBRIRWEBRSH L NIZ STV D,
@, Orbitz DA LEHRE L, $A16.5M (A20 fEH), HHSA167.4M (A200 fEH)
MEETHD AA, CO, DL, NW, UA (%, $214.8M 2 HE L T\ 5,
@. Worldspan & OBIEK #ET LARWRY | Orbitz 1X, A L2 haxzar ( Super-
Link ) & hZ %7 v a U EEHIRSILD,  Orbitz BEMICEIVED NI A—F —% i
T ERWEAIX, Wordspan 12, 7 A4A—4—%£TD7 vx 77 4 —DXhE2R/ERL SN
%o
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( Orbitz DY AT 2HERLIZ, FED@Y, SuperLink i, Worldspan ZHiik& LT, EEY
TIAX =Y T DHUAT A, Super-Link TRIOHENNIL, HBEAYIZ Worldspan Ot 7' £
¥ NEROBD EERT D,

VAT AR H — e aE
/IGDS
ITASoftware Faring and Shopping Engine
Datalex Internet Booking Engine
TRX Customer Service
Worldspan GDS

Orbitz VW R WK EHT 25, AT ARFER EOEEOIREIZ, AYRE > TWDH DO TIEARWE
HIM? SED 6 AICiE., TRFEEEZS$5 586 I LT LTS, #HAEto AP v—5
HIZRFTTEEIE & Z A5, Orbitz 2 X ZMIFEH LT e a2t Lz e E 2T
LOTIERNEA D12 BEE S Ho BIGZ e L, REA200 EHEZR2. SEO BSGIE
ZOHIEIZ S K20, T L0725 5702)

Airlines: TDDA, August 29,2003
4. American And British Airways Join Forces

TAY A pE FHEMZE =— =7 %%
AA EBA, WEWE9 H17 BEY a— Ry =7 —%BhT5, ZHUTLY AA I, v
R Lo BA T 110 #Bii, BA iZ. DFW, JFK, BOS, ORD, MIA,LAX LLiEd AA f§T 187
iR, Kxa—RFr=7—EN2d, &DEO, KE=nr FUHOIREEEa— R =7 —
HFEERTWARY,  BEEBMNFEDO~—7 T 4V THEICOWT b BFHERRNRD AT
RN BRSRTE TR,
(BEBREL > Tz AA+BA o— Ry =7 —03flth s s, L L, TORBIIEEIO~
— T 4 T EE G S O LI TN, O T/HhIWNE DI > TV HERT,
%4y, KEBUF O, Heathrow 2Pk 2 7 v M2 EOFLRMPRR SR WAIZ, OHRa— R
VT —ORMICIR SO THA D, HHuWRa— =T b Wb LTI DI,
1 THINAZBEMEE LR 25X, M THLEALSF O AAL BAWHEOBE R H 720125 5,
KEBUFIZ, AA=BA 22— R =7 =I5l o 8T T, AN —F 2 A A Z3RD TV,
IHEEFRKRNZ, UASLH O a— Ry =7 —WiEER, ~—7 7 4 Y T EEETWRIANT 7 —
AV EBRBOHITWDN, AT, MBI KD A —T A A O L FhiL T\ 5D,
FEBIN O AT — RRE,  SRITKFEOIMLS O, A T2 T 00 _[EMIFT 22280, BONES
EU L ORI~V T T ¥ T NARWH#EICI S TIROZHFICR DD, 9705 &AW — K& KIEIC
LT EU ARIORZRWRTRIND D TIHRWIEAS I ) ?)
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Travel Technology: DTW, (8/29/2003)
5. Tournet Brings Dynamic Packaging To Web Sites

VT =Xy b FATIv IRy STV TEAN
T av—7ag4 Z—0 Toumet (Kt NYC) i, TraviXML.net &FEEIL 58 LY —1E
R VT —=FA X —Z =R T 5, VT —REOYA MNIEA T Iy IRy U TR
ZHRMET 5L O T, IO =2 — —i% Beach Destinations (f£ WAS ), DT AT AL,
Toumnet DY 7 —EH L AT APLIRELIZ DT, VT =4~ —4—D GDS 2 %7 ¥ a3
EHERALC, VT AHALTZT —DT XA Z )T 1 —ORMEIATHE,

Airlines: DTW, (8/29/2003)
6. United, Air China Reach Deal On Alliance

2 ATy FHZE FEMELRERE
UA & AirChina (X, 8 H 28 H, ==— ¥ =7 —, FFP OMEH, 22T v Vo IFE .
D~—4T 4 v I E R LT L& Lz, UA ® PEK=ORD & SHA=SFO {#|Z AirChina
D a— KRFHFBh5,  AirChina © PEK=LAX/SFO/NYC {£12 UA @ 21— RAfHT B b,
BRAAIZ 10 A 31 A2 5,  AirChina 1, AX—7 54 7 > ADMBIZ OV TR, BUEE S Tk
EL TR,

GDSs: TDDA, September 2, 2003
7. Sabre Snags JTB

T—N"— JTB (R FVv) BH
Sabre (X, Galileo = —H#—Th -7 JTB (mr Fv) ##/HLE, JTB (mr FY) 1E,
Sabre @ Virtually there ZfEH L T, BZE~DOYV—E %27 v 77 L — KT 5 LB TND,
GDS OEH X, BENREBEZ TN DIEEH L oo LiE-> TN D,

Online Travel: TDDA. September 2, 2003

8. Hotels.com Calls It Quits With Travelocity
RTFNVA Ry halk +FRnvT 0—LORKRH

8 H 29 H Travelocity OHEthZLKIH#EH% . Hotels.com %, Travelocity & D& THEK %, 4 A

RICEMET D & 3FE Lz, 3 TiX. Hotels.com %, Travelocity (Z~—F ¥ > AT /LA

Ny MU —oM RS 2 2005 £ 6 Hi2TH F L 72> T\, Hotels.com %, Travelocity

DY EK DO FEFE L. R#EY/217% ( improper action ) ThobEa A ML TS,
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Travelocity 2397 R— s LC\5 Web '"—% /L ( AOL Travel, Yahoo Travel ) (2T,
Travelocity I3, HELZRIEIZIER LTz &, Hotels.com [Tk <XTCTW\%, ZOMEIX, £k
T —AREIRDIES D,

Travelocity I%. Hotels.com Oz kDT 7 4 J =— h T, £D58_LIX, Hotels.com ® 13.8 %iZ
DIEDH, (4 A~6 A'03) ZDOEHEIHER., Hotels.com (X, Expedia & O 71 & ek
T5HELEa A R LTWD, Hotels.com & Expedia M5Ol #:1% Cendant,  ( Hotels.com
L Expedia OB WVEEE GRET D L A T4 UITHGE EO B0 RIEED v =T —E 70D, Al
5 Cendant 1#ET, F v 74 > b TVRITHTTSG O3 2 HE L T 5 FITRD,)

Business Travel: New York Times, September 2, 2003
9. Online Booking Cuts Costs And Simplifies Trips
Fro4 TR HERE SR L EDR

BEHEOF T A4 U PRIBEML TS, FEE, HERITTYS $150B (18 JKM) DN,
$13B (1 Jk 6 TfEM) AL T A AbSNTWD, 2007 Fi2iE, 5Ll LE0$27B (33 JK
M) IZkET 57259, & Forrester Research X TIIL T\ %,  WEH 3 KAV T A VhfkdTHE
W > THEANEBLZ TRY — LA B% L7, Orbitz for Business, Expedia Corporate Travel,
Travelocity Business "N ETH D, WITHHES DHEELEIT A FZi{boBE L7 D
T, EARICIE, FNMEERTOY =L, ZOYV—AEZERTLE, HEEIZ BHEETD
BRYTIAY—DT XA TEAT 4 —LRXAL— FORBRPFAREIZR DM, F T~ Ty
—ZiE, HIRT—2 07 v N7y RSN D, FEEHT. SRIRTTH3$25 ~$45 72
DIZH LT, 1 P05 (F) &M TR,

(E) AFIL D2~ NTHEH LT 5Ha1E, $10~$20,

TRIOEFIIZBMFEEDR DD D5E608H L, X TAVFOEy b7 v 7 LiEr=
L— D7 v 7 m— FEIX LTE SNBSS D,  BHRIRITHIE. oKtz
JERL L CTWHERTIER VY, ¥/ k7O American Express 1%, BEICEAERTH D KT EE %
G LA I A4y PRY — LML T5,  American Express @ Corporate Travel
Online 1, K VEHER N A~ A X3 Re (B 21X, BRFER O HIRHE 72 E O Ia A ik 5 )

PRED, R EICE D EBEEEOHEEHY AT AL LTOMEEZHZ T\ D, HIERE
BRI T IA Y=L DX AT 4 — L BFTA L TR0 HUNMEZEITH LT, RezPort &5
DY — BB SN TS, 1000 L2 EOMEEICEB T\ 5 GetThere 13, ¥#D
T ARVA LAR— b V7 M7 — LA S, TR HIRER & SFHLER A TRE R £
R Y T A Y — L Th D,  $2,000 OMZEEEE TR L HIESICH L, “$1,000
DEGIZAELTHRLY REDA =2 BEIICH T L 5 ITfETe 2 & b AR,

GetThere |% Sabre BFFE L CTW5, HONDTT T4 b, IEATRY —L &AL, ¥

7
;

]n

I
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~OFEA L7 M= &L LTS, il 21X Southwest i%, 2000 45 A LV IEAFHO
T T4 YA bbb EF 0D, ZOVATAICWLREIIG LSy U T O—4E, B
HIHRATOF T A FPRIVEEIER L2 L2 I E VR AT GO T4 PR R L TIT<
7249 & Formester Research (Fik T\ 5%,

Business & Government travel: DTW, (9/2/2003)
10. Agencies Mulling Cendant As Competitor
B UHY—E R RITHLEBE

Cendant DA NBFEMHF O — B AN EIFIE, FRATHISH LT, “B 7 T4 v —I1385H8F
LE) A TIIRFEHEBEBN-EEAES LTS, Galleo DY 7 A7 F A /38—, Travelport
(Galileo DiENEILT THIY — /W) L T2 kfT41E. Cendant @ 7 L4— & A1k ASRTT
FHOSE EFICF W ERBE RN TN D, (=7 54 L DOBEfR L FRERIZ, Cendant [3/3— b
FT=THLHVHBFHFTLHLOT, WOLARITUIRLERN, ] EIdXTWDS,  F72, o
FATHEOTIE, BT 22t L BV T 22823 F— L 5 2563 T b AT E - 2R T
72\, Cendant (%, Expedia Corporate Travel <> Orbitzfor Business (Zxf L T& XK L #[X
STWHDOTELEZV,  Cendant Oxtg & T2 ANEFEIT, $8M (10 EM) LLEDO KA
ETHY, HEBETORTIIRN, ) EL BRLHSZRLTWDIFIbH D,  FOHRE
iz X - Tk, Galileo 725D GDS ~DEH A E[ET iR T b H TR 2D Db Fiieuy,

Forrester TECHNOGRAPHICS, September 2, 2003
11. What US Leisure Bookers Want From Sites
BERBEDNT L FTA YA FZKRDBEHD

KEOBOEIREIL, FrlZ7 V=27 =2 MREIR, A2 T4 THIO Web B M, fENBEFO
B, IV ALIRE OV laserfocused 72t DZRDTWND,  HEHIFLLFO = ONEE L
EZTW5D,

Navigation is king.
7 ) —27 x> h® Web TH#E (Bookers) 1%, VG S ZRDOTND, 80%LLEA, # LK
DTNDLarTy MORBIZT 78 AT 52 LE2RDTND, A==2—TA 7 LOPHRIRERE
1727 ~VU 7 (intuitive labeling ) 23E2, 51X, A—LX—TEID AT, B Z i
L LTV DIRHEICAH 25 LT TN D, (-1 & 1)

Easy registration is crown prince.
60%LL LD TRIF D, Vi HER RS (registration ) YrEAZZEATND, B
FRIIA T aFC L, BEOAY v vy B BT L0NENH D,  BEICHEL T, =
AXNT 4 —AUN—=V T OTF—XEFRLUTIEL, IRLTWT RV, TRICKNER AR,
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AT AEFT - 7 LYy B — RE STV AT 2 & 3B,

Personalization is pauper. (Z£)
THIF VLM 18 FEH] ( Non-Bookers 1% 14 Kff#]) A 7 A4 o —T7F 2 10hEs, =V F 7T
ARENTZar Ty MPREELEZTHDHOIX 1B U FTHD, ZLTHvH 20%D THIHE
MIN=YFFTARX L Z =T =24 AN, HHLOVA MEFIZE > TEHETHD, LREBLTY
Do ENHEEoT A=Y FIAE—varZBELUIWT R, 7= 2T
R IL, TR T A45% L EOXHZ L TW D D7D,

X -1 US Online Leisure Travelers Value A Focused Web Site

“Which of the following site features is important
to making your experience a good one?™

| Frequent Bockers

| Moderate Bookers
Infrequent Bookers
Diirect paths to the |
content | am
locking for
Ads that don't |
interfere |

Proper labeling u::fl
menu terms |

|
Great search I

An uncluttered | |
home page | I

|
Easy registration |

Unigque content |
ar services |

P = Frequent Bookers who
arsenalization I: - S e
7B / important spend 54,538
Advertising relevant annually on leisure and
to the content | am l:l personal travel, compared
looking at with the 53,120 annual

spend by all BEookers,

Personalization of )
interface T
Advertising relevant
tome as I

a Comsumer |
L1 2090 4080 Bl Bl 100%

Basze: US leksure travel Bookers

(multiple res ponses accepted)

Mote: Frequent leisure travelers take five or more leksure trips annually; moderate, three to four;
and infrequent, one to two.
Source: Forrester’s Consumer Technographics 02 2003 North American Study
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Hotels & Resorts: DTW, (9/2/2003)

12. Starwood, CNL Looking Into Deal For 2 Sheratons
AZ—Uv+ CNL Y=J by 2Ax7 VHERENEE

Starwood Hotels and Resorts & CNL Hospitality Properties |%. Sheraton ® - >®O K7 /L% 3t

FTHINT D2 RWZITRo TS, 2 #LO#E#ETIL, Starwood 87 m 37 ¢ —OEEL CNL

WNEAR DI AT D ARk,

B = = — & L LT, CNL {X. Washington International Airport ™ Marriott &, Arlington, Va.

\2& % Courtyard by Marriott 2, Starwood 72°5EIX L7z, Marriott (35| &fkix 2 DR T

IVDTEE ZAT 9,

Hotels & Resorts: DTW, (9/3/2003)
13. Check It Out: Hilton To Test Kiosks

ENVRURTNV FFTRT Fzy I DT R MEE
Hilton New York & Hilton Chicago %, Z/L 7% —tE % Kiosk (IBM#) (2L b, F=v I A
I 77 bOT A bZFHE LTWD, 7 A MIE 4 W GZ TIE, Hilton X, 72 &
OFERINZ S £ 28,3 » H~6 » ADT A METH, LD KT L~ Kiosk EBHIEK % 5
LTW5,

Airlines: DTW, (9/3/2003)
14. BA Returns To Commissions For U.K. Agents

FTEMZE, KiITHIZ2I vy a U XIAHFH
BA IX, A ¥V AD[ATHICKI L TaI vy a VO WEBRTL, =2Ivvarii1 %7,
12 A1 Aol snsg,  Zhid 2 FUNANSEALLZY 4 —_X—=2 AT AIZH-
TRODHD, 7 4—_—R VAT AF, EER] L RATHHEZ N — 23 b D b DT,
FRATARIZ, 1 PA% 720, $3.93 705$31.42 25T e, 74 —_—23EAShi 2001
4 AURNE, 7%D a3 vy a UBNIfhbi Tz,  BA X, AEIOHEIX, A& 20
FTERAEMKEDO R DORETH L LML T D,

Controversy: TDR, September 8, 2003
15. GAO Report:
What Does It Imply About GDS Market Power?
S BERE GDSHHXENFAE

NHIREB OFRAEAE R IX, DOT @ GDS V— NV EICHEBEE 5252 L2k b25 9,
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TERRD, RADBEZHONLHAEDIETH D,

General Accounting Office (GAO ) %, 8 A 1 A, MiZeiiimERficiE+ 5, GDS =22 | &
ToX 7 4 —OMOBRERFELIZLAR— MEREK L, WENERLOTIEL LD, #E
WO WEFEEBRNDDIZ 5> TS, GAO X, GDS MZEMANIC TS X &AL T\ 5
MENERMD S HEA LTV, ZOREII/[ONRN-Tz, FEIZAV I, ZOL
R— MK T DA ROTZEZAH, LT, EHELORE I NTEENZ 2 AV FANK
TERTW5
The Author’s Analysis

[F—=Z RO, GDS 7y x 77 ¢ — BHE#a X~ GBI SV CThfam 4
ZERHEE ST ) EZDO LR — D GAO OIERE TR RT5,  [GDS 23, FAL D A
Uy —KEF v U TR LT, MR ERRERZEOET 5D ETH L, FFE GDS
L, WA AT AOHPLIAE L, Dl &b, TGN ERETELEENEALTND
HEIERIZ S GDS IX, MG AN A RETE LR v a vicnd,  Fx Ok, +59 .ﬁaﬁﬂf;
NTZvHrvay axARNT—=EBREHLNRNSTTZ0OIC, A N &k O 72 BE 2 34T 23
WX hnole, ZOREER, GDS DHERIZKANIZE > TWDHNENIOE | flima 7 n
Sl EBRRTND,
Sabre’s Outlook

“HErmOEEL” LWL, NERHMCTH L, ) & Sabre [Tk~ TW 5, LLFiE. Sabre
DAA R NTHD,
BEO TSR Tk, CRS WX H A2 A L T\ 5 Likima 4 OIXRafETH D, Sabre
® DCA-3 1%, GDS Nfith Kl 12 H L COWARWGELOBNTH 5,  (TLOERMN, XN E
BT 2HMD, B 2T 2522410 %DOEF] (DCA3) 1757245902 GAO BiR_TW\W5
“TT7 TA UL CRS ITIRIFLTRY . TRIZBMLARTERLT, LER->TZT 742D
RWTMGID HAILTND” FARE L TNDH03, iU, BLEZ R TWianeoloi Z 5740
HoD, FEHKRZOENKE AR L7- Southwest X, CRS 14t ( Sabre ) ®O&HITHIN
LTW%, ZNTHLZT I UL, FTaA ARBNEFZH00? =T 7420 CRS K
fFEBZDNHIE, BOETHTEE TWD Z EAEMRL TV, AT ALCSMET, B
anyas i e ﬁﬁ»’fi%u?zﬁk/ufw\é:nr;% CINMFAET D Z L IZK STV AR, NW I, Sk
ITAEREH Web A R &2 H EIF TV D LirL. ZORAEE, fiGnEEL >ob 5 F4,
BAPBREABHOOLHFE, RWMLTWD,  ZhuL, eI IR 2 8253 5 Al @
B"ThD,
Orbitz’s Opinion
Orbitz DZ DL AR— FDORIFIFKER > T%, Orbitz X, TGAO DFRARE 1L, J£D Orbitz
FTAEDOTTDOI B LIZa AL b, “GDS OE GRIIE, =7 T A okt LT EHEEAR TS KHE
N L THL TS, LEDaXA L FEFET D, LB~ TWD, GAO X, [“GDS
D L T XN ZALTCNDELER—ERE-TND", LEIDIEFELBETH D,
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MO LY GAO IX, Z2fE L TWAHET T, £4 DOJ X0, KET %A1 M7 A M
%2> (American Antitrust Association ) bR/ LER TH D EEbN D3, £ZEFTEWEILHITIE,
BB TA A TETRENVLETH D, | ERGRL TN D,

LIFIE, Orbitz D= A R ThH D,

DT GAO 1, GDS M /1EH LT D LIRS TN, R L TND D
FFEFETHD, GAO OEMRa AL ME, “=7 74 0 GDS ITK(FEL T, FiffTk & K
S DOWTEIRE~T 78 AT 5 L5 9 EROWEIX, GDS 12X 5 G KE ) OWTEN R A E & &
TaFt ST FITeD,” Lo TDd, MEDOEIZA, GAO DL R— NI, £ DHAT,
LSFETOmitz PEELTELETHY, BOTKRIT 47 RbDOTHSH,  FEMINIZ, GAO D
LaR— M, oo —LaFEIEL, o0 0OL—LEFE L, HEINTWD CRS Ok
Fid 7] % [BlkET % . BRI GDS HifilfEf 4 SR LT D &, Orbitz IR L T\ 5,

( GAO (Zi%, DOT @ CRS /V—NVGETREICE < DIELZ DT TeffEN b D, —/LDAEfE
E0E WFELFRELTWD, EEuNnEEDET XA GDS IRTITRWVDIEA I n? =
TIAEFY? ZOiFEir L, Sabre H Orbitz 1, GAO O LA — & H/EICHADE
WERIZAEIR L, FIAL T\ L ZA0F 5, Orbitz 1X, HHIFEMICER L THD b0, il
DVL—/L DSERRFER ROT, HomRBEMEZ RO WD ko572, A—ra&fEo7- DOT
X, V=V OFEEE TH D, TN SBUTV—LB RN T B RE 1 Hicii) T, BHIR &5
FIROEREEEDOERTHIENT v MU EBZAAVTESNTITKDEA S, (TIZLTH,
KIRF- DAY % —F%% U TIZARFNZ /2D &5 e —VEGTIHITONR N O TIERWEA 5 )2
LT, VLY AL ITBUR IR 3 & T 2)

TD fhims HEw 52 (LU b )
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