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Travel Distribution Report, December 22, 2003
1. Dynamic Packaging Gets More Popular With Consumers
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2. Accovia’s Dynamic Packaging
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3. Expedia’s WWTE Dynamic Packaging
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4. What Will Matter To The Travel Industry In 2004
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Suppliers and agencies engage in a new cold war.

V774 ¥ — LRATHER OF L ink
BN OLEEZBM L, iEEEa R FZH L, ERIZKEZH S 771 v —& | Web
AT OIS LMk 95,  Expedia, Travelocity, Cheaptickets.com (%, J<% 73,
DI L 1D R Yy N =2 - =TT A & FERRTNVT = — %, 2004 FERET
2RI ThHA A, LPLRnb, 74 UATHhiE, TARFETIEIREREELZT
RNTEAS, Ao T2 HHEEFT vy —F— 2T TA UM T N E Ry T —
SLHMRTEICH T 5005,  Expedia <° Travelocity (%, 774 & &EHT, TN aREIcsE
MEH»ToHD, ThiHrb, KEIZRWTHLZOREDOY T I 4 —L U 73 5FNA]
BERDTHAY, HT7ITAY—LBEMT T FERWZEREL, KITHED T T A ~—
b b= e 757 ) T ORZEEHEFELBITHFADLTEAD, ZORE. r237
A= TNTF 2 BT WO RIEED L5 KRB, V774 Y=L A0 T A VhRITHM
WZIRTENDTEA D,

GDS deregulation favors the airlines and creates havoc for everyone else.
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Web services make their mark, starting with the airlines.
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Content management hits it big
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Travel wakes up to the need for real CRM.
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Ongoing consolidation spreads to smaller players
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5. Chains: Branded Sites Coming Into Their Own
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Hyatt is bullish
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6. Study Ranks Chains On Site Performance
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Choice Hotels.com 99.9%
Marriott 99.8%
Orbitz 99.4%
Hotels.com 99.2%
Starwood 99.1%
Hilton 98.8%
Ramada 98.7%
Travelocity 98.6%
Expedia 97.2%
Best Western.com 92.7%
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7. Now For The Next Big Thing: “One-Page Booking” Arrives
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Tour Operators: DTW, (1/20/2003)
8. A Classic Balancing Act With Agent Guarantees
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