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Business Travel On The Web: A Work In Progress
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Figure 1: Forecast: US Managed And Unmanaged Business Travel, 2002-2007

(US$ billions)

2002 2003 2004 2005 2006 2007
Managed $6.7 $8.7 $10.9 $13.0 $15.1 $17.3
Unmanaged $6.3 $7.0 $7.¢ $8.5 $9.2 $9.7
Total $13.0 $15.7 $18.8 $21.5 $24.3 $27.0
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Figure 2: Forecast: US Business Travelers, 2002-2007

Business travelers (millions)

2002 2003 2004 2005 2006 2007
Bookers 13.0 14.5 15.9 16.8 17.7 18.3
Lookers 7.3 7.8 8.3 8.8 9.4 10.1
Sideliners 7.7 7.8 7.5 7.1 6.6 6.0
Total 28.1 30.2 31.7 32.7 33.7 34.4

Business Bookers (millions)

2002 2003 2004 2005 2006 2007
Managed 5.3 6.5 7.4 8.2 8.9 9.5
Unmanaged 7.7 8.1 8.8 8.6 8.8 8.8
Total 13.0 14.5 15.9 16.8 17.7 18.3
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Figure 3: Forecast: US Online Business Travel Revenues By Category, 2002-2007

(USS$ billions)

2002 2003 2004 2005 2006 2007
Airline $7.7 $9.5 $11.8 $13.7 $15.6 $17.5
Lodging $4.5 $5.1 $5.9 $6.6 $7.3 $8.0
Rental car $0.7 $0.9 $1.0 $1.1 $1.2 $1.3
Rail (Amtrak) $0.1 $0.1 $0.1 $0.2 $0.2 $0.2
Total $13.0 $15.7 $18.8 $21.5 $24.3 $27.0
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@O Present the total cost of the trip.
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® Understand that it’s about the outcome, not the trip.
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@ Develop traveler persona.
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Business Travel On The Web: A Work In Progress (LA + )
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Beyond The Obvious: Travel’s 2003 Mandates
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Distribution: Costs And Customer Control Will Dominate
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Lodging will re-examine direct-connect options.
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Suppliers will fight intermediaries to own the customers.
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Airlines will struggle to right-channel travel pricing.
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Membership clubs.
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Making booking packages simpler - - and standard.
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Adding Hispanic-language sites.
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Technology: Expand The Focus Beyond Self-Service
Solutions
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Web services.
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CRM for travel.
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Business travel technologies beyond booking engines.
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