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Forrester Research TRENDS, October 23, 2006
1. Travelers Embrace Social Computing Technologies
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Forrester Research /%, “V—3 %/ av a—F 4277 % (L AF 4 F =2
—3 g NIRRT TR T, 22 2a=T 4 —DOHRT, 77 /=R’ hzEot
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- February 2006, Forrester Big Idea “Social Computing”
FORRESTER = A 5
Technology And Social Factors Converge To Create Social Computing

Technology

+ Cheap hardware and software
reach the masses

» Computing power migrates
to the edge of the network

Technology increases the speed
and force of social change

Social forces shape technology
development and custom applications

Social change

« Aging consumers look to technology
to support families and communities

- Younger generations pioneer the use
of personal networks and viral communication

WIZ, V=V x)b avCa—T 4T OT 7 ) ao—lid, EARE ) PFEL
TWLD0 %, LTORTRTELY,
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February 2006, Forrester Big Idea “Social Computing”
The Many Forms of Social Computing

emand

Social technology Examples

Social networks i
Technology that allows users to Sl m facebook orkut .
leverage personal connections. l:l.ﬁfl.lr;ﬂ:mti

RSS

An XML standard that lets users Bloglmes 'E\:? & F&Edmmer

collectand read content feeds, o ‘SYXAFIOO!
U newsgator s

The Apache Software Foundation

http:/fwww. aparhe.arg/

Open source software
Publicly available software that

can be copied or modified M m{

without payment. S iCE'.Drg megﬁ MySsaL

Blogs BGAWKER

Online diaries of text, photos, ko Pad"

or other media. o EEENE

WEBLOGS.COM /mSn™ soaces x

Search engines YarICO!

Services that find Web content <t 'l'Sﬂv

based on user-specified criteria. A e
M Go 8[6 L= Technorati

User review portals wm reviewcentre

Web portals that allow users to A adviso informed cholces

search for peer reviews on a

product or service.

P2P file sharing

Sharing media files over a
network powered by users who
act as both client and server.

C2C eCommerce amazoncom
Buying and selling among —T . [uBid|
consumers via the Net. craigslist

Comparison shopping sites PriceGrabbe by p
Sites that allow consumers ebeai ‘!f FFO-JS I e

to compare products or services. mshoppfng search

Podcasts -

Online audio or video that users e ( ) show
can download to a device. 7 Juiee -
Wikis/Collaboration software ELlZZ/elle o v o " L
Shared publishing software or g . ) & Basecamp” el
site that allows users to edit A O, Ty

content. BrOOVENETWORKS g’n%lﬂlgv}a[; Wik
Tagging

Metadata assigned to items ’.-i;“_'? w" del.icio.us m
like photos or Web pages to s 1 —
facilitate searching and sharing. ’ﬁ.nkﬁﬂ; shaz:l%)ybv = flickr

Z LT, ANEIIALFELT D,
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Current usage

= 6% of North American online
consumers use social networking
sites weekly, up from 4% in 2004,

- 6% of North American online
consumers use RSS weekly.

- 47% of marketers use or plan to
use RSS feeds.

- 56% of US firms use open source
software; 19% plan to use it.

» 39% of European firms use open
source software; 29% plan to.

« 10% of North American online
consumers visit blogs weekly.

= 51% of marketers use or plan to
use blogs in some way.

+ 79% of US online consumers use
a search engine weekly in 2005.
» 79% of marketers use or plan to

use search marketing.

+ 12% of North American and 21%
of European online consumers
visit ratings sites.

« 6% of North American and 5% of
European online consumers use
P2P networks.

« 27% of North American and 21%
of European online consumers
bid or sell in online auctions.

« 24% of North American online
consumers visit comparison
shopping sites.

« 1% of North American online
consumers listen to podcasts
today, but 24% are interested
init.

«Wikipedia, a collaborative
encyclopedia, has more than
3 million pages, in almost 200
languages.

« According to the Wall Street
Journal, tagging sites garner less
than 1% of Google’s traffic, but
they are growing rapidly.
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Figure 1: A Social Computing Taxonomy For Travel

Social technology
Blogs

Forums

Group trip planning sites

Open source software

Podcasts

R55

Search engines/
comparisen-shopping sites

Social networks

Tagaing

User reviews

Wikis/collaboration
software

Definition

Online diaries of text, photos, or
other media

Web sites that host forums for travelers

Web sites that facilitate trip planning
and booking for multiple travelers
coming from multiple points of erigin,
using social computing technologies
like forums, blogs, and metatagging

Publicly available software that can be
implemented, copied, or modified,
generally without payment

Online audio or video that users can
download to a device

An XML standard that lets users collect
and read content feeds

Sites that allow consumers to compare
travel products based on user-specified
criteria

Technology that allows travelers to
search itineraries based on shared
interests

Metadata assigned to items like photos
or Web pages to facilitate searching
and sharing

Web portals that allow users to search

Travel examples
Gridskipper, HoboTraveler.com

The Independent Traveler's Cruise Critic,
FlyerTalk, Lonely Planet’s The Thorn Tree

Groople, TripHub, Triporama,
CarnivalConnections.com

“Mashups” of Google or Yahoo! maps
with travel content on Kayak, FareBuzz,
T+L 500, Wayfaring.com

Jumeirah JCast, Virgin Atlantic Podcast
Destinations, Orbitz Insider Podcasts,
TurnHere video travel guides

FareCompare, Orbitz, Travelocity.com,
Kayak.com, SideStep

FareCompare, Farecast, SideStep,
Kayak.com, mobissimo,
Yahoo! FareChase

Yahoo! Trip Planner, Kayak.com Trip
Ideas, TripConnect

Yahoo! Trip Planner, Triporama,
Travelfish.org

TripAdvisor, lgoUgo, MY TravelGuide,

for peer reviews on a product or service TripConnect

Shared publishing software or site that
allows users to edit content

TripAdvisor Inside, World Wikia

AREIEML

39928 Source: Forraster Ressarch, Inc.
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Figure 2: Adoption Of Travel RS5 And Blogs Dramatically Increases From 2005

Percentage who used the following to research leisure/personal travel in the past 12 months:

Travel search/price comparison
site {e.g., SideStep, Kayak.com)

Travel-related RSS feed {e.g.,
updates on airfare specials or
travel news articles)

Traveler community,/review site
{e.q., lgoUga, TripAdvisorn)*

Travel-related blog
(e.g., HoboTraveler, travelblog.org)

Travelrelated podcasts

Group travel sites
{e.g., Groople, TripHub)

MN/A

N/A

1%

1%

7%
2%

4%

2%

B%

2006
2005

12%

12%

Base: LS online leisure travelers who researched leisure travel online in the past 12 months
{multiple responses accepted)
Source: Forrester's NACTAS Q3 2006 Travel Online Survey and Consumer Technographics® Q3 2005 Morth
American Travel Online Survey
*In 2006, the question was phrased slightly differently than in 2005, so some of the increase can be
attributed to the change in survey wording.

39928 Source: Forrester Ressarch, Inc
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Figure 3: Travel Podcast Users Are Classic Early Adopters; Community Site Users Skew Female

Travel Use no Social
Traveler  search/price Travel- Travel- Travel- Computing
community/ comparison related related related technologlies to
review site site bleg RSS feed podcasts research travel
Fernale 59% 45% 38% 50% 29% 51%
Age 41 45 40 46 38 45
Tech. optimist 67 % 7 4% 75% T2% T7% 64%
Home broadband 7490 67% 6E% B0 B6% 58%
Entertainment-
motivated 45% 45% A44% 43% 51% 37%
Household income 578,231 572781 564,963 567,232 565,516 561,819
Married/partnered TG 665 56% 58% 60% 65%
College degree
or higher  60% 58% 51% 54% 57% 45%
Annual leisure trips 6.1 5.9 57 5.7 5.7 4.7
Annual leisure [EEEE $5,623 56,027 $5,153 58,804 $3,031

travel spending

Base: US online leisure travelers who researched leisure travel online in the past 12 months
Source: Forrester's NACTAS Q3 2006 Travel Online Survey
MNote: We excluded group travel sites because n<100,

39928 Source: Forrester Research, Inc.

Figure 4: Synergy Exists Among Social Computing Tools

Percentage
of travelers Also use:
whouse... Travel
Traveler  search/price Travel- Travel- Travel-
community/ comparison related related related Group travel
review site site blog RSS feed podcasts sites
Traveler community/ .
review site 41% 19% 19% 10% 7%
Travel search/price
comparison site 29% o 18% 24% 13% 6%
Travel-related o
blog 23% 29% 28% 16% 1080
Travel-related .
RSS feed 14% 25% 17% 12% 6%
Travel-related .
podcasts 21% 38% 28% 32% 16%

Base: US online leisure travelers who used each tool to research leisure travel online in the past 12 months
Source: Forrester's NACTAS Q3 2006 Travel Online Survey
MNate: We excluded group travel sites because n<100,
39928 Source: Forrester Research, Inc
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2. Travel 2.0: Are New Inventory and Commission Strategies Ready the
Merchant Model?
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3. Corporate Travel Distribution: Key Markets
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Chapter Six  Asia Pacific Market
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Overview of the Market T OHER
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Table 6.5

TMC Business Partnerships in China
TMC China Partner Type of Company
American Express TrawalSky RS
CNT China Air Service Ltd. (CA5) IATA ticketing agency
Hogg Rohinson lin Jiang China Travel Agancy
TQ32 China Traval Senvicas Travel Agancy

Source: PholusiWright Inc
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7Y —U X NEHAME 72D, ACNielsen OFFZE I vt FENZ. RO~y 70T
U Ry Y= ZAO—FIMEST N TS, Ziuk, FEOEXRZRADLEZ
OIT DN L DE ) ThD,  FUREIL 7Y MUY RITET HHBEED
18%3, EVRARE TCHLEEZRLTWD, HEIE, Y—U XA0M< OAETEICAE
ENCER LAAWHEE LHOBIMLEBR L T\ D, ZOEASONE ., hERETO
I EFbREICET 5725 9,

ENHANCED TRAVEL AND TOURISM COOPERATION.
BILEI NIRRT E Y — U X ADH T

2004 fRIC, HEEKENX, ZEFORITE Y — U XD 2 RESE L HEICAE LT
W5, o mEE, AEEERCHAPSIERICE T 2 NGB EIIR A Y Froe, AL 7 v
— 7 O S DFATOMREE SHRT 2 FICABE L TWD,  ZOBEIXFAFEICRT 5.
FATA2AREET D AT & — U R LRI DB ORERE & NPO DFXSZARAEL TV 5,

Inhibiting Factors ~ FRZEZEX

BRHZ, HEICAT 2807 T — LV ORMZRET 2 BER HFET 5,

TRACK RECORD OF BUSINESS SUCCESS B VR RAFRIh DB
HENECKERFRIED, ZOHIGITINT 2 KBMOELRIZ L > THERICIED 5TV 5,
(BNH. Microsoft) = OJFEIAIL, FEICHT D B3 ABREEDS, KON < HHERAT T
VMDD IV ORRIZ B e WA Th D, BERLO T v ALEHETT2 H
20 YEDO VAT MHEFEE TS, EOBANIS 0 #FEROE AT, Ll

15 243 (FRk 184E 11 H 12 H) 22 TD b



25, 2001 FEOFEO WTO IIRRIZ L - T, BT OINERZEOKRE L ALrtick3 544 &
DINI2 BB OWEN > B DI N K> T ANERZEIKTT A HIRAE D Fh bbb T 5,

GEOGRAPHICAL NUANCES. M) =27 R
AT G 2R Y =%, BREHIC L > TRELEDD,

LACK OF CREDIT CARD USAGE AND BILATERAL TRAVEL.

Z Vv b H— FMEREE L _ERRITOXRE

hEO NETRE T2 e T, TEOA > T4 UITREIL. el e-a~v—R £F
NOFZ X B HG~DOEHZ T b TnD, /- T. ZLV¥y b I—RKDT7LV7 4
VAL RSRIEE LT TV 5, (145 1,100 HADHEANIL, 7 LPy b B— Raffif
L7avy,)  Fe, BUEKGRY 7— AR —2—F L ITALEEDIITTROVIRY | kK
ESCERMN DI TO 2D E RN RE SN TS, oL, ikfteZ vy y b I—F
IZXT2E 21T, BESIEDL T I SN TS, 2L T, ZoZkiE, BRI
T TA VTSRS G AT 57255, IS T, FEE, 1 EADAL
A —Fy b 2—HP— CKEIZKRWT2EHIZKREW) 22 TW5H—FHT, Z<{De-a~
— AT FANTOEEHRL TND,  FEPIVERL, KINEKER, #HEOLY
¥ — & EVRAFAITEEOFSIRH O RIZ, 4 FEAKITEEZ X —7 v MIT 5D T,
BAED, 70 MYy ROREOEREL, B RMVLTITEA 9,

ECONOMIC GROWTH. &¥FHE

ZOERNE, A T A ABENFATOIRD KT A N—2 705 L BHEERE 2D, &
BARRIFERREACIATOT 7 7 a =P W TTIT W AIS, ERORENIEE 50 b Fi
RN, ZORER ARHI GDS IRSMI-ATICE i D T E b ENRITOSEE. HE
BINNFIES 5727 /ay— 77y M 74— TravelSky OFHZE2Rk a5, ZHuc
Mz T, TravelSky (%, X7 7 4 ADVER—T 4 7 VAT ATHREIN TV RN
2, BHEMEO R EFBR - T, TRIOET LifkIT7T —2 O LR— b RN T, R/IT
FEOREBRIENPMLEL SNLTND,
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Hoo==2—=

| FRATHEE TD |

(1) T2 7, D RITVEFA LI N axs b
Amtrak & Wandrian 23BH%& L7242 7 A K2 A7 A RailAgent System 73, Amtrak O£t
NTHIT AT L Arrow B34 A L7 b 2% kL, BARZE TN 40 2 [E D Wandrian U 7
—/L & B2B HZRIZHR LT, Amtrak 4> 7 A U IRGEHSREDIRML ZBAAAT 5, = Amtrak
RailAgent -— B X%, 2007 FFAJEH L W N2 H BiIF B4, (DTW, 11/6/2006)

(2) B=—, IN—ADVayy U7 LTV —NILS LT
Sabre Travel Network 723, 7 /L— XD 9 » B0 7 L T4 —/ 1 Sabre Cruise 2325 _Eif 7=,
Sabre Cruise 1. ff{TtHIC. 5 7 4 H a7 F EHEEKREMN X D7 T 7 — _X—2
TR DU ERRMET D, 74— XD 80 %—90%IE, FATHARE CHIESN TN D,
Sabre Cruise 1%, 7 /V—X 12t (CLIA JN#E 27 v—Z D 85%LL EDIRE A T /3—) ~DF
YIA Y TURAEAREIZL, ATHHS, 2 V—RADva vy BT ETROV IV Y
— Az L EORGERH 28N S, PRbeblebd, ZoY—ud, s
Sabre THIZVAT LDT wX¥ 7 WV —)vx Web ilEEREDOMD T v F 7 Y —L L
A L7-. MySabre | Vacation & Cruise 2 b 7 —#&H CHIH AHE, (DTW, 11/8/2006)

(1) KRAV¥—, +$10 EEE LT

KAV v =P EVRARL VY —HIFREANEE DL OfEE L, 1118 +$10 fH L

oo 1 )51 2 H, AAJIIZ2I%, Southwest & iEEEkGr% A L T\ % DAL %%%ﬁ%f&%b‘
T, IEEEBRICOIVE T L, [FAERIC DL #it%E 4. Southwest & UM Dfliod LCC &
DA Eﬂf%)r&%u\f RSEEHR CIEEE FiF L7, 11 A 3 H, CO & US i, ZoOfE
LTz F 758K LT, UA X REEDTIHDRDTORNA, DD
HEE A FERK #$50fH EiF L7z, 11 A3 H, NW L, BElc~vyF 7Lzt E-oTW
%,  Southwest & jetBlue DfitLiIfif LIF LAV EE->TW5b, 11 A 2 HOEEM LI
DT AU, iR 2 T, 22 [BIH DK A ¥ —fZES A R Al % T E A T L
72%, L JP.Morgan D7 F U A RWNEH-TWND, UA—/L AMI—FrDOT7F U AR
SelE O LRI & X EIGIC, ARIOM BTSN T 5 E THEL WS, Yy MRE
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a A KR, 8 Ay $230 205, AT $1.66 [T FIF SN TWH A3, MizEsthix
IR E L CTBREMR O BRI E S EIF MBS & R LT\ 5, (wsj.com, 11/4/2006)

(2) BRINES. WREY OMNR HIADNL— L5 —
EUMMBREE /) —rx— e TA ZAT R« 24 A%, 11 H 6 B, &K OMNE HIAL
[ZOWTIEE Lo/ —HAIZ AR T 5, ZoHANE, KETERICEHASA T8
RIS IFIZER—C, 2O IXR D@ Y
O &L, /)EO)«QMK%@’%%W%%@&%Gﬁbo
@ BAIE, 34 AV ALTFTORGRIANSIL, AFENK 1 74— hOFEH e =
—NDT T~y TRIZANRIT UL B0,
@ REIL. ZORIEOHNFFHIAZD, EX=2 T — FT=v 7 KAV N TOHRIR
ot S AN ARV g
@ FLHSNEIN 1T, BREOHIRELIZ, AW ThHLFONGEL FIFIFFI SN 5,
® X227 1— %: v 7 RA Y MERZICHEA LR, A EHIRE LI
TEDSMED T CHNFHANTF AT S5,
7%, ERLOREREHRI ORI 59, & EIE, B OMAIORIE L fTHE, (DTW, 11/6/2006)

(3) AT AMiZE, 52 WFHRE T +24% DHEIEER,
Ryanair 73, #5 2 DUM-HAIRELC, +24%H9%5 > 213.4m 21 (320 f8M) OFEEFH L L=,
AL, +27% 689.8m -1 (1,030 (€M) TH-o7-, ZF LT, FEOFIEHBLIZON
T, +11%HAR OFIE RaE Loy s | +16%H 450 350m 2-p (525 {E[]) 12 EHEIE LT,
Ryanair (%, 12 AR E TIZ, #IHOTOEY 21T O BER,  [FIfE, WEhE 2 20 {F2—n (3,000
@) (N, 460m 2-n=690 (M 8le) A TR, HABREEAD B4, KRkl

DAOMFLINNZ L 5T, #0100 Ha-n 2R FEITRICT D FHAFE L TWD, bbb T, 2:1
ORI EIH I 5 T7E,  Ryanair CEO Michael O’Leary (45) X, Aer Lingus B3k
DLRWGAETH-TH, w4/ VT 4 —HRELLTHEDLIEE-T0D,  ZOHEI (1
¥ 2.80 2-n, #8%H 1.480n=2,200 f&H) (X, 12.58%% A9 5 Aer Lingus DF#%%: (Esot)
DOBEULCHRINZ LV AL AMESEN T 5, Ryanair 1%, BEIZ Aer Lingus ¥k 19.2%% #f X %
T\W5, (FT.com, 11/7/2006)

(4) /=AU A MZE, v 1F37 NMuey MEEAZFORT
NW fi2E75, HEIER DB, LA AT LS oy FEEE AR CHORY, [t
1%, 10 H 10 HAHT T EIREGE O FMAE LA A7 L7z 425 ND/3A 1y Ik L, 2007
FEO_EHITITHK 150 AL EZFORTFLFHE LTS, NW L, BIfE, 5600 AD/ A
By h&ET0 NDLAFT LI A vy FERATWD,  SFEPD NW /SA 1y M
AEMH A$358m (420 (EH) DIBEHIBICEIRT 5, A24%DEEH v MIEEL T\ D,
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HBAED A v > N OFENL. FHHEH 0$27,000 (320 5 H) 726 B747 % v 77 > 1$170,000
(2,000 TH) DOL~YUZdH %, (nytimes.com, 11/6/2006)

(5) R—A v, B787 BIBSAEREILK

R—A V70, WRFEHI TR O R A rh A B787 BBk D, 2 AKH ORI CTT A v &2IBIIT
LHHEEBFIL TS, ZOEMNE, 2011 FLEN D OBFEICHIRT 57259, [AAUEE
X, BEIC 36 DK N D 455 BEORITEEZATT T D, BUEDAFEN—ZTIL, 2013 4
FTORY Y a vRNECEVUINE 2> TS, B787 BUKIL, +2% DRI E S )3 %
AL, BHEFEORET, R—Ar7F, ZORHEELEOPOYV T T A ¥ —~DHIE
DA, HEH . £9$500m (590 fEH) D R&D =2 & F DIBHIHER A ZYRE L, SHERE D O]
wHSFT D, BT8T UKD T A MATIZRAZ, #1588 (R ZEM%) o7 U U —i%, 2008
5 IZENENTESN TS, (FT.com, 11/6/2006)

(6) N HY— < VTR, 40BN 7 7 —%2%F5

N —D Malev fitZEny, OLAL (U 7 =T i ARfiZestt) . @it Aer Lingus ~» K
DERNDTANT REETN—T @Malev /31 v NOZ—7 @KrasAir (XU
T RRKOMZEEL) OB AN S BIOA T 7 —%2Z1F T\ 5, KrasAir iX, ¥V 7
O Krasnoyarsk & X— A L4251 VT AN OHIZERAET, 2005 4E 8 HIZt Malev B A
RATZFFREA L TN D, Malev (T, IBEHEEM, KIAZHE S, 2004 4£12 A49 {E
)= 747k (28 (&), 2005 FFEIZ AL fE v )= 74/M8 fEM) A FF E L, A 300 B Y-
7r/b (A73{8M) Z#z CT\\b, (FT.com, 11/7/2006)

(7) V= bARH¥— (¥LCC), BT v A VT TF v MRFE

Jetstar 73, 7-Eleven THIZHEE DIFADSZ T+ A BAtA S
Do ZHRULX, AU TA v BHERIZMZ T, 3FHDM
ZHEE AT ¥ b, T-Eleven 1%, T AR —/LT 340
JE& % BB LT\ 5, (channelnewsasia.com, 11/7/2006)

(8) 7x=TFT v A, A380 BRI E RS X 10 HEETE L
FedEx 73, A380 RIS X 10 DR EAE Y BV LT, A7 a v 10 EY
ML, AR [, B777 AUEM R X 15 8% (+15 K84 72 3 ) ZRIE LT,
T, A380 BB 2 T R SKIET U AN Y —IBIERAZYD TORERHE L, D3
HERGE LIC L0, A380 BUEEM S M O 1%L, UPSX 10 # & International Lease Finance
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Corporation X5 #D#ERE X 15 fE L 72 573, ZNFEOEVOFRIETIHE L b H V155050
72wy, (EADS CFO #)  FedEx @ B777 RS X 15 ORI, 2009 4F 57
UANY =Rl &  REHEY A 2 =0 D VB OBRBRIE G OIS ' LD
LTS, A380 U OIS, 24T, 159 #6149 BT T 5,

7 R AFEAED EADS DO 2 DU - FL I A380 LSO IRAERTRE & 1-n & lc LV | A195m
1-n (290 f&M) DIRFLIpo7, FHEFESNEL. +279m 21 (410 (M) OFIEEFH ETH
Stz WAL, +14%0 8.49%n 2-n (1 JK 2,700 (EM) Th-o7=, 449 » HHIT. A380
RUEEREDO T v — 1L, AFH T 10 E2n (1,500 M) IZEL TV D LRFHIEES > T\ 5,
(wsj.com, 11/9/2006)

A technician stands by an A380 at the Airbus assembly plant in France. Delivery of the huge jet has been delayed by wiring

problems that, in turn, have led to management changes at the European jet manufacturer.

(9) BRNMIZELAOEANrF J—E

RRMNTZE AL DEN T —E A& 7 F 0 dhdT-,  SAS X, RHgHE o/ I— 77
ADT Na— Uk E 2 MRENDERHE L, FfE, WEE S BRSO == 2
I— U T ADOKNE LB EAEME L TS, BA I, EEME & T REOMAN A A
PEIE LTz, (200, A F w7 LRBNI—EAEND,)  OSIE, WFEE, RATHRR 2
IRFE AN O FTREBEE OB 2 A EHE Lz, 1B 1L, 45/ B o RN & 4 8 <
LTW5,  Aer Lingus (X, BRINEAEOHN RS JOKAM & KEHEROT Va—L
BB A A EHE LT,

Z DA, SAS IE, KIS FEFMMOFAEHEABIG L7, A% —I%, 100 S /r—% (1,500 [9)
T2, BAIXAHE 7L Ty b — FIRGEFEEZ 2K /205 38 /M IZE BT LTz,
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Aer Lingus I%, N THI AT 5, IHEOENY—E2OHFEML (77 B/ M
BOEN) 1T, BN T LT\ 5 LCC & DAL ESH SRR, 1990 A RORRIN
fizs B R LLARE, LCC o%ud, 5 #:50 #n~5. 50 #1350 #IZHE 2 T 5, (J.P. Morgan)
KREFER CTOFEHMIL, 774 7 o 2 NBAEEM OV — B AFEREITER L Tnd, CRFE
FERMIER A I ST D, BEITHN T — B2 288 L TV 2 K izeath & f2ideo
RN ZE AL ORN T — B 2 % — B S E D HENETTND,)

Digie BODPOERINMIZESAEIT, VN —E R ZAZ U F— REHEFF LT D,  AF
IIRFEER T, 7V — Ty Xy B—ER% LH X, P —E R T LRI TR FET
LHIRY | HEELOMNA A K ik L CHREL T\ D, (wsj.com, 11/8/2006)

A La Carte in the Air

More European national airlines are adopting the popular U.S. and low-cost carrier
model of pay-as-yolU-go pricing, especially for food. As a result, some perks are falling by

the wayside.

AIRLINE POLICY COMMENT

Aer Lingus Food is free on transatlantic flights, but A ham and cheese panini costs five
aleohal {as well as Pringles) cost money, eurns ($6.35), A chicken and stuffing
Within Europe, on all classes of service, sandwich is a best-seller for four euros
food, drinks (including water) and ($5.08), and a cheese and coleslaw
NEWSPapers cosl money. sandwich is four euros ($5.08).

SAS Food and drink cost money on the airline’s  SAS just changed its intercontinental

Scandinavian  economy class within Europe (except, for econamy class drink policy: As of
instance, breakfastin Sweden, which is free  Oct, 1, passengers just pet one free
until 9:30). Coffee or tea and cookies costs  alcohalic drink, compared 1o the
3 euros, ar £3.80. previous unlimited spigot. Carrying

yourr skis on economy within Sweden
now costs 100 Swedish Krona
i$13.89),

Austrian Food costs money in econamy on flights A “Mozart pastry” is two euros
under two and a half hours, Business-class  ($2.50), and a baguette with smoked
travelers now can ask for a “Vienness coffee  salmon and shrimpis 5 Euros
house™ seprvice that includes a choice ($6.35),
between 11 coffees,

Swiss Swiss was charging for food in their On mary flights under one hour, just
economy cabin in Europe but recently chocolate and water are served. Day
reviersed the policy. Now food is free and or evening flights betwean Zurich and
snacks are pravided by Mestle, Brussels, for instance, now come

with free drinks and a choice of
sandwiches,

Source: WSl reseatch
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(10) HEREHHIZE., KA P IR =7 I AR

HERRKDOZ Y — M RA L TWDHEEFHZEN, 12 H30 HEY, k=732 (F
A=V 7T) #AM 31 (A0 ) THoTHRT S, it TEET 7V IOM
WIRERI RN ) o5, EIT. FERFRRICKNE L 725 =X —EROMERD
BT, TV HKROEMETHDTA V=V T abhd, A=K TrIT7k EO#E
EOEHEZIRDTND,  HFELELT 7 U BHOMRE ST, 4R +30%H00 L | 2005 40> 397
B, (4 JK 6,800 () 726, 44500 f&", (5JK9,000 (&) (T3ET D L TFRINTWVD,
(wsj.com, 11/8/2006)

(11) ZEE. BRMMIZEERZ 22 B

HKERESOZRE SN, BRMNTIZE4 2R (European Air Safety Agency) %, [F 25 THHN
FLE D DFFo TWDNORRT, BNERIRDLICH D) ElEREL7., £ LT, EASA DIk
WAYGET 5 E TlE, FEEOILEICIT 9 Lisn e R LT,

2003 fE|ZF% N S 472 EASA 1. HEIOZEDE A 5T LT WA IR E O FEW )12 S
L, AZ 7)Y =V ZARBITHMESN NS, BIfE, 66m2-n (97 &) OTHELE
& E 300 A&t %, &M$A®ﬁ£ﬁW Y —FRE L, Wi = - RO
et DGR ZAT> T D, . BRINZEE SR, EASA WERET HHHA, 4 F TN
%Iﬂﬁ@bfwtﬂ4ﬂyF&7W~®74k/2\@%ﬁ%%ﬁ@ﬂykm~wif
[T D HEIRE L, 2009 FEE TICA X » 7 O & PHEO 70m 21 (105 EH) ~0ik
REFHH LTS,  ERMNOZEOERICET 5 ZE 2 EMBEMOFVDBEN TN D, il
ze2x4t L Airports Council International X, EASA OYE KA LEFL TV 5, E—ERMATZEH
Bk, 25 HENCOECT A X 0L, I R RS LS T EEL TS, (FT.com,
11/9/20086)

(12) FNEHE, VA X 7 BREREBZHFORT
DL #2523, 2007 4FIZ, LA A7 LIZE=ERHE 1,000 4 20K Y,  Ua—raEnd
FH R, Ti?rf‘ﬁ?fj(% LWEBSICEI D Y CThnbd, DL IE, 2005 FFERkLIsk, 70 LLEo
FEIRESHTISAR A GHl L, Z D% < BNAEL N D 2007 FITHHRBIR SN D,  FftE, 9 A
2200 4 DEEFRFKEO) a— N2, KL, SHETICB0OAD M2y hEYa—LL
TU%, (delta.com, 11/9/2006)

(13) 7=u7wu— b, B787 BEEDOE AR
> a U T EEMZESE Aeroflot 1X, 2010 FEETOT U NY — KUV a v EAT HIHE
L Tue B787 B OBEAMINR (11 H 1 H) &5 FTKK u‘:o
> B Y ha— LT AEHERSICINT 2 Rl E HIEEREKWmS, F A LU — el
AR EZIEHE TV D,
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> YT BUMIE, BHEOHZSEREIREORI, =
TSPt EADS OB A TS L. BURERR
A~ 1 ANDOEFZIH > TV D, \

> ZFLTC AR—A LT LT ARZANG, vy T e ﬂ’_'
BEPESICHRT 5 L0 < ORE RS X HE D & e~ i
B QAv (T N =D rgis x-Sl A2 POPONAOT
ZRIGLCWS, AL, 8 Alcry T F4
=7 KBNS ORI EHLL TN D,)

> IIHOBIREED A, Aeroflot OMERDRIET & % 5k L 7-#k4 O F 3 H 3|
MEhTnad,

>  TT7 RO, B787 BUEEOXHE A350-XWB (X, kit (B787 HEKICL L T4 o C
WD PERED ] LD 2 D RIERREIZEE) O T 575, BMRE2E < 720 | Aeroflot
RE e WYy 7 S I e [ S VAN AN

> EHEA T Aeroflot £k 30% % 4 LTV 5 Aleksandr Y. Lebedev 1, 37 DEEHEHY
HSME A2 % & LT, Aeroflot 28 & 2 TWW=R Y Y a o OMitfizsE 2 [k L Tak L
W, ER—A U TITERA TV D,

> 05, vV TEINIE 11 A 9 H. RIEORZERE A — U — 28 E ST EE A3 United
Aircraft Corporation %, 34F 2 BIZF%NLT D Fa2E LTz,  [EF5FHO Sergei B. Ivanov
MO~y RIZET S, UACIE, FHEA —I—o Sukhoi, MiG, Irkut &, KM
1 A — 77— llyushin, Tupolev % 7 /v —7{t9 5,

(nytimes.com, 11/10/2006)

(14) = V—2fize, BNEREELEA 2 BR%

R/3A @ Emirates fiZE03, BEPNIZHNT DR EREE A — B X %2 BT 2007 4 1 A
o, RIEHE O B777 BUEE TR T D, BRI 2EEEREOMMICE L T &
FERFBED, I FTRERFH. RIREE AL OHIR (5—6 A&) ([Z2oW\WT, BRIy hr—
NTD, THFALN AvEVUTOV—EARGOETEMIIL, ZAUTEEREa—I >
7 H—e AR S DH, Emirates 13, FEPNEER RS A AIHEIZ T AeroMobile £t
O T 2212, $27Tm (32 BM) Z#EE LIS ->T %,  AeroMobile 1%,
2007 4FERL AT, MERFRIBE VAT ADOT v 77 L— RRER SRS, VAT L AiE
BIEWETHD GPRS T — X A U F—F v b =" VT 4 =D, ZOH—EA~D;E
EREtL TS,  ZHUZ kY. BlackBerrys, Palm Treos 72 & DO#Hy PDARCT v 7/ b v 7
PCIZ L DN T e- A — /oA U Z—F >y MR ATREIZ 72 5, (DTW, 11/10/2006)

(15) =7—7 Y7, 7V — MEKIE
TYTDLCC DA F=T ThD AirAsia (%) 23, REFEIHET 2812, 7 U —
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NOIERENEESE D, FFbE, RE 6 HITK T 2459 E T, A4 931 A LH
% 1,600 7 NZHETDHETFHRILTWD, 100 #0> A320 B AZRIEL, 473 30
BEA A LTV D8, BIZE < O8I 4 51HE7 5 & AirAsia CEO Tony Fernandes 7355 -
T\ %, (DTW, 11/10/2006)

(1) ZNV—Xfp% BiFEL +8.7%H0 576 T A& Fi#k. 59 L -H%&

I N—R T4 EEWES (CLIA) BRELZEZAIZLDE, 4% 1 A~6 ADRO Y
Jo— ZREFEREN, AIEELL +8. 7% LT 576 H AZGiEk L=, = OWNALKINEIL 494
TN (R +4.5%) 280x 5, 1 H~5 A7 —XIE, KD 34.2% %R L T\ 5,
LIF, 6 H~8 H2% 53.2%, 9 H~17 H2 12%, 18 HLL L2 1% A & R 2 HEpk L T 5,
Vg — X HENE 6.81 BT, MEAEEED 6.78 H & KN, (FERRELIZES 2 DU -H324)
(DTW, 11/3/2006)

(2) NCL. KEMEIZxT 2 MmEERAREI L EE

NCL America 1, FUTKEFGEERIVERE Lo, KEMFEICRINEE T 5 —EMEORE I
BT 2Bl AZ, Bold oL aAr b, ZOHBRERNL. MED 75%ITKERT
RERT 2D BG4 I L CTORNAS, —EORE SR LIsA D unlicensed crew)
D 5% F T, TOMDOEVRAEFIZHMF LT 5, GUTHANL, 7V — 07— MR
BEOFEEZZFLTND,)  NCL X, ZOREREm, MERE L EWEER=ROMEIC
ML, Z— OB (BRI 7 V— XD RT VE) felf & 5 O Tt o &
AL CTHEND LEA TS, (DTW, 11/10/2006)

[ & VAT (v 7 A |

(1) 22— & R, ESG~ELIND

Eurotunnel 73, >kH. &V X M7 RICTKHT 2 EHEHE OB GRELFE T 5, £ ST
2L S COIESY M2 %,  Eurotunnel ORIEIL, 619 &4 /1 (1 Jk 3,800 18H) 2%
FEOEBICNA, ZORED ) =< RS TEROFICLRERH 5 L 5T\ 5,
JLMELL AR EEETH Y 205 1 AOREAKB bRZT, FEEER TR TT 7
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nYr Y T RED IO%ITT T ANT, bR AR LT DEERE D 85%I3 5%
EABED TS, FEEBIUL, BRENMMMCE LN E{EBTESL, UVART
FROLIZIE, EHEER O 213 OB VE, ZOBKEOESICKNT 2551, BER
(liquidation) & 7%, (FT.com, 11/9/2006)

(2) 7718 rH, B—¢EMREBTEE

T VT RNHERER D 41 o E ORI L~V S0 L7 UN Economic and Social Commission
for Asia and the Pacific (UNESCAP) D4R a2 (AR, 11 H 10 H—11 H) T, Trans-Asian
Railway BRERICBIT 2 BUNIHEIC, 77 18 » [HNE4 L=, TARBEALICIE, &
it 28 # EOBLBMIEL 72578, 55%% 10 7 EIL ENOFRE OBIZBEL BB TV D,
2007 A FENCIE, 20 8 EICRT DPHEAIE T L, HEERD S, 7 VT BT
72 EMNE ORTEDOBIIAIOE EE T 2 FERIIFFINTWD,  TAR ko vrmn—REg
FEEN TV D) 1%, 1960 AR EREI S AW TRlag 23 Blss S CLsk, 1ZIF 50 4E& /% T
EHUTWT TRARRYZRE LR BRI L, BEERIE, 81,000km T, FEROAI DEHR
W, TUTEI—ry IRV SN, REHEIL, IBRSEOEIC XL o TR
ROBENE (F—) CALEIREOARSIN GEEIL. TAR ICHEET D 2 S ALsiiE 2 i@ L7
X7 5720y,)  (channelnewsasia.com, 11/10/2006)

Cambodia, Indonesia, Malaysia, Myanmar, Singapore,

e 12,600 km
Thailand, Viet Nam

South-East Asia:

China, Democratic People'’s Republic of Korea, Mongolia;

forth- o foma Republic of Korea, Russian Federation

32,500 km

Armenia, Azerbaijan, Georgia, Kazakhstan, Kyrgyzstan,

[Tajikistan, Turkmenistan, Uzbekistan 1 Jeth

Central Asia and Caucasus:

South Asia + Islamic Republic ||Bangladesh, India, Islamic Republic of Iran, Pakistan, 22 600 km
of Iran and Turkey Cri Lanka, Turkey i
[rotal: i ||80,900 km |

(3) FAYESGERE, ANV EREKEESED
WL, U 2 MRIW &SR M CRgam el T 54T/ Deutsche Bahn D RE AL
MIREAS, AV VEFIOEETC, 2008 445 L < 1% 2009 4% CTlo, SLEKMR (@uE) 11E
HE LTI L, HMEEAOLZ RE (kK 49%, FA Y EIEL, BURO SRR RAT
EERESITTCND) SELHETRESNE,  ZOBUHRREIX, REREETO R YES
T END,  HFEIIEL, BIFUE 2008 Fi2, 25%—30%NEELENDE5 9,
(FT.com, 11/10/2006)
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(1) 2AF—=T v R, VW¥— IA—7DUA vy Ty F @) B~

KT TAR— | =T AT 4— J)L—7D Starwood Capital 73, Whitbread ?1ZIE 3% DEE
ZEF L7z,  Starwood 73, Whitbread BIIZE Y H L7=OTIX EHEHI STV 5,  Premier
Inn & Costa Coffee Z {49 % Whitbread 1%, A 7e< & bt 2 4/, BICHRMEEL LT
HONTND, 2004 06, BAMIT +76%fEA FiFC, 11 H 3 BITIX 1419 & /1 ZAF
FCW5b, 200 BFDONEBfENT LA KT YA R &FEH L7z Whitbread 1%, TGI Friday’s
F o=V OFHBRFT L, BT NVENRT LRART Y ~LVR T — a—b— N—~D
FEOEIE AR TV D KT, (FT.com, 11/6/2006)

(2) 7#—¥—X> X CEO, MBO %{L#} %

Four Seasons Hotels DAINZE Th 0 . ZFEHE %P2 25 CEO Isadore Sharp
(75) 725, [F+$3.37bn (3,950 M) (AfFIAA) IZK5 MBO
(management buy out=F=FHIZ L5 EIN) 2y RLiz, Z0DH

H5
L] s

i
Iizix, o o Alwaleed bin Talal £ K@ Kingdom Hotels ._ 2
International &, Bill Gates D&+t Cascade Investment ™ 2 f1:73% T '3_
MLTOB, I, BRMICHEITL TOSRFAORBIER XD i P
SEAN L 3SR Y | Four Seasons MIEANTIZ, A& FOART L OAREFE) ?':::, . F_‘E
L EN TR, (Four Seasons 1. YVR OFRTFALEIRE | EFD% on e Beyee

KT VOKRRLRA 2 20%LL FIZHIRET 2T AV EZRHA L TWD,)  alwaleed bin Talal
$3.70n OB A7 7 —i%, 11 A 3 HELSOBKMIZ +28%D~7 L
IT LEHET LRR $28 ITHEOW TV D,
Housekeeping BN OEARER X, Sharp 7 7 2 U —n3 KT 5
Four Seasons Hotels' daily closing share price on | 1Tiples Holdings 73 10% GEIRMERK) Z#fERf L. 7% 0
the New Vork Stock Exchimes (limited voting share) % Kingdom Hotels International
sl & Cascade Investment 237325,

$80 up 29.2%

Four Season Hotels |%, Aft% Toronto (Zi& &, {5
" L0 DERERF AL )V — R EFEE LTS, o
60 DB & [FIFFIZ, Sharp 1E, EHIHSIEEKICIES<
o $288m (335 1) 2 k51 /*’2/74’775:5( (ExN

B ZOEKINL, 1989 FITHEITNT-EBKI T, £

R MoA M 0 s as an | LA Four Season E#{ﬁf@%’ELE'/\O) 1%% . KTl

o DIREHENET 55T Sharp IC K885 &5 5
/o (wsj.com, 11/7/2006)
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(3) BRMT 4 X=—3 I/
Disney Paris % &4 % Euro Disney DU A3 L->2d %,  Euro Disney 1%, 9 A 30 H
FTO LEMT, +5%HDOULA 10.9 fE2-n (1,550 M) &k L7z, USIE, A73.1mz2
-n (110 &) OXETH-o7,  AHFINEIEL, A3 Tm T, fEBEY A R T7ITfED K
AU B8.9m a-nZ Z L L W BRET S & KIAEIZ, A102.6m 1-07>5H A73.1m 2-1(Z, 21%
HE/NLTWAHRITRD, AEFEIEL, 450 T AEML T 1,280 HAIZiEL,  HLEE
X 417z Buzz Lightyear 74 RO ANSA, AREZEHICHEBKL T\ %,  Euro Disney (%, Walt
Disney 7% 40%, %7 2 OFE S Alwaleed 2 K173 10% R4 3 2 1A, (FT.com, 11/8/2006)

(1) A DT FMIPE 130 v L CHIEHERRIEA TN S

ASFETEZLNR Do, BHERMERREN, A7y a7 — 77 /aV—L ZRieA A—V
DAL a—Z—HIFOMERZ L > T AEESUAD TWD, KL 7 «— bk (3,000m)
OMBEOERIIL, 3 H7 41—k A HA—bPN) OEZENS, Yod— REZTT LADOE v
Fr— v RIZa——HEDOY A XOREZRTHFIIRZ OND, e b BN 722 T3
ICFE, AT B REIECIE. 400 (B3 L L O R A5 5 ARBHFE DM 23 7- -
TWHEEON TS,  BIE, AF T BROENEIL, KENEEL TS, AHO
25% & RIRAT A D 20% % LT 5, (nytimes.com, 11/8/2006)

The oil exploration ship Western Neptune pulls streamers, sensors that stretch four miles behind the ship and record data

from the ocean floor.
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fENZ, ~—FTT 47 DHY HFIIRELS LD TUT OB AN, Forrester 235

STWDEEIZ, L L, TOERTIELL Ebo> T WERIZ L Bbh b,

O WHWEEONGINLTe~—07T 4 7 EEDNTRETY v 20D, b, HEE
D HBRINEOBIZ, HEEPEE DS (V=T vk Ry bU—2) 12520 FRS
T2 DITYRTZ,

@ WEOEWTaE s MO —ERERAL LA L EDIVTRIE Yy 20, Eob,
a—P— Lo —(ZEFE A E VRIS X TREEmE 2 O D EiE O %
565 DITHRTZ,

@ FEHLITITRFEEEIEE N EE S L S TRIE T v 0Dy, b, 580 A,
a—H— LEa—|Z, v/ FTADPR (EH) BEHTWRWIEEZ TF =775
DITB TV HTD ¥ 720D,

9 HIZwH—XIZBF L L EXDEMETES Lz, mixi OF—25 N—T & THiz,
ZIIE Y= b Xy NU—F U TIZBINL T, KEEZESE I EEVTHD, L
T, BISCRABERREE STz, ZofAsTicid, HBoMficix, b o, BEE
BRI DRV ARGER D72 D < HTWe,  ZRbiasUFAT & T,
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