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Online Travel Agencies:
Another Strong Year Driven by Hotels
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Table 2.1
Top Web Sites for Air Travel —
Most Often Used, 2003
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Table 2.2

2004 2005 2006

Airline 3‘233\ / 9,800 11,500 13,300
Change 20% 19% 17% 16%
Car Rental w\ Lmﬂ /wm 2,100 2,350
Change f 31% 23% 19% 12%
Cruise 21ﬁ\Q& 280 \/ 425 650 900
Change - 33% 52% 53% 38%
Hotel & Lodging 3,700 \ 5810 V 8,300 10,900 13,000
Change - 57% 43% 31% 19%
Rail - - - - -
Change - - - - -
Trad. Vacation Packager - - - - -
Change - - - - -
Total Online Travel Agency, U.S. 11,851 15,768 20,295 25,150 29,550
Change - 33% 29% 24% 17%
Online Travel Agency, International 2,869 3,887 6,400 8,000 10,000
Change - 35% 65% 25% 25%
Total Online Travel Agency (1) 14,720 19,655 26,695 33,150 39,550
Change - 34% 36% 24% 19%

(1) Includes gross bookings from both LLS. and internatjpt:i 5
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Table 2.3
Online Travel Agency Gross Book:

Car Rental
] 2003
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International 25%
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Hotel & Lodging

Traditional Vacation Packager

FrIFGAVEAETARBOZELWVWREDRTFH S TW
5o

fH#H 123 (CFpi 16 4-8 H 6 A) 4 TD b5z



4 ~_—27 % A k@ Priceline & Hotwire
ND2YA4 FEFT, LE 10%D Y =T
— % BEL VD, &L OR
77y kitkotwvb., HEEERH
THRBEVWT E— BB o TE
T — By A b
( non-opaque ) ~#EEH L TW 3,

Priceline [% .

Eo7 3 CTII%OY =T — %58
5.

Expedia iX. 2 fif ® Travelocity @ .
B fF &5 BT B,

IAC
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U.S &s*‘a /i Travel Agency Gross Bookings, 2002-2003
nmanaged Business) (US$M)

Markk::

Change :
ency Owner(s) 2002 2003 2002-200 2003
IAC 5288 7,700 45%\/ 39.2%
Sabre 3,500 3,900 11% 19.8%
Publicly traded 2,500 3,440 38% | 17.5%
) |AC 1,030 1,300 26% 6.6%
(2) Publicly traded 603 1,200 99% 6.1%
Publicly traded 997 1,100 10% 5.6%
Hotwire (1) IAC 500 700 40% 3.6%
WorldRes Privately held 219 202 -8% 1.0%
OneTravel.d: Amadeus 100 113 13% 0.6%
Subtotal 14,737 19,655 33%
TVLY/Hoteld 0 Overlap (4) 170 150 12%
Total \ 14,567 19,505 34%
Other \ 153 150 -2%
Total Onlj:= %zval Agency 14,720 19,655 34% 100.0%
(1) 2003 is Bl i =\ estimate
(2} Includes [} Lodging.com and MNeat Group
13} Travel bog:k
(4} Estimatef: irels.com revenue booked by Travelocity affiliate, to avoid dgitdz rainting
Mote: Travelf: i2.00m ended their agreement in August 2003
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Cheap Tickets, Lodging.com, Neat Group
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Table 2.5
U.S. Online Travel Agency Market Share (Leisure/Unmanaged Business)
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Table 2.6
Selected Orbitz Expenses Since Inception* (US$

2000 2001 2002 -
Sales and Marketing 12.4 51.5 729 1106~ 2474
Technology and Development 7.2 31.7 26.5 26.8 92.2

*Inception February 24, 2000
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Table 2.7

Leading U.S. Online Travel Agencies and Their Owners At a Glance

InterActiveCorp
(NASDAQ: IACI)

Expedia

Hotels.com

Hotwire
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Leading U.S. Online Travel Agencies and Their Owners At a Glance (%% &)

Sabre
(NYSE. TSE)

Travelocity
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Leading U.S. Online Travel Agencies and Their Owners At a Glance (%% &)

Cendant
(NYSE: CD)

Cheap Tickets

Lodging.com
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