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Packaged Travel: Dynamic Packaging Takes the Lead

Rail: Amtrak Quietly moves 1/4 of Business to Web
Cruise Lines: Sleeping Giants Are About to Awaken
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Table 6.1
Package Internet Gross Bockings,
2002-2003 and Projected 2004-2006 (US$M}

2002 2003 2004 2005 2006
Traditional Vacation Packagers {TVPs) 331 457 BES 1,137 1,763
Percent Change — 36% 52% b6 % 55%
Online Packagers {1} g5 1,766 3,400 L E00 ‘ 8,500
Percent Change — 86% 93% B5% 52%
Total 1,281 2.217 4,085 6,737 10,263
Percent Change — 73% 84% B5% 52%
T¥P Share 26% 20% 17% 7%y 17%
Online Packager Share 74% 80% 83% 83% 83%
Total Online Travel Market 28,710 35,358 52,11 65,957 78,472
Packager Share of Online Travel Market 4% 6% 8% 10% 13%
All TVP Revenue 13,500 14,000 14,150 14,300 4,600
All Packaged Travel Revenue (2) 14,450 15,766 19 23,100
Percent of All Packaged Travel Booked Online 9% 34% 44%
1) Refers 1o the dynamic packaging sales of online travel agencies
(2} Includes TWPs and cnline travel agancies
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Tahle 6.2
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Packaged Travel Sales and Channel Growth, 2002-2006 (USSM)
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Table 6.6

Type of Combination Package
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{2) Respondents Who Purchased Any Combination
Air/CarHotel in a Single Purchase

{1) Respondents Who Purchased Travel Online, Past Year

20% Bought Prepackaged Hotel,
Car or Air Component (2)

Other, Don't Know (2)

1

N 79% Created Own Air, Car
or Hotel Package (2)
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Table 7.1
Rail Internet Gross Bockings,
2002-2003 and Projected 2004-2006* (US$M)

2002 2003 2004 2005 2006
Rail Branded Web Sites 230 330 430 5a0 F00
Percent Change — 43% 30% 37% 19%
Online Travel Agencies - - - - -
Percent Change — — — — —
Total 230 330 430 590 700
Percent Change — 43% 30% 37% 19%
Rail Branded Weh Site Share 100% 100% 100% 100% 100%
Online Travel Agency Share 0% 0% 0% 0% 0%
Total Online Travel Market 28,710 39,358 52,71 65,957 78,472
Rail Share of Online Travel Market 1% 1% 1% 1% 1%
All Rail Revenue 1,470 1,400 1,410 1,440 1,450
Percent of All Rail Booked QOnline 16% 24% 30% 1% 48%
*All rail data are far fiscal years anded Sepr. 30
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® Multi-Line Cruise Companies
7 )L — x Carnival Corporation
Carnival Cruise Lines
Princess Cruises
Holland America Line
Royal Caribbean Cruise Ltd
Royal Caribbean Int’l
Celebrity Cruises
Star Cruises
Star Cruises
Norwegians Cruise Line
® Independent Cruise Lines
Disney Cruise Line
Tahle 8.1
Cruise Line Internet Gross Bogkings, 2002-2003 and Projected
2004-2006 (US$M)
2002 2003 2004 2005 2006
Cruise Line Branded Web Sites 17 25 &1 130 219
Percent Change - 47% 144% 113% £8%
Online Travel Agendies 210 280 425 650 300
Percent Change - 33% 52% 53% 38%
Total 227 305 486 780 1,119
Percent Change - 34% 59% 60% 43%
Cruise Line Branded Web Site Share 7% 8% 13% 17% 20%
Online Travel Agency Share 93% 92% 87% 83% 80%
Total Online Travel Market 28,710 39,358 52,771 65,957 78,472
Cruise Line Share of Online Travel Market 1% 1% 1% 1% 1%
All Net Cruise Fare Revenue(1) 7,000 7,500 8,300 8,800 9,200
Percent of All Met Cruise Booked Online 3% 4% 6% 9% v 12%
§1) Gross cruise ine revenues less on-board revenues and pass-through costs such as airfares,
insurance and passenger feas.
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Cruise Line Sales and ChanneiNGrowth, 2002-2006 (US$M)
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